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Cause 
THE REPU BLIC IS THE ONLY NEWS- 


PAPER IN ST. LOUIS WHICH DARED PUBLISH A 
NET STATEMENT OF CIRCULATION FOR EVERY 
DAY OF THE YEAR 1893, ACCOMPANIED BY AF- 
FIDAVIT. 


Effect 


BY ACTUAL MEASUREMENT, THE REPUBLIC 
CARRIED MORE PAID MERCANTILE ADVERTIS- 
ING BETWEEN THE DATES OF JANUARY 1, 1894, 
AND MARCH 1, 1894, THAN ANY OTHER ST. 
LOUIS NEWSPAPER. 


Net. . 


CIRCULATION FIGURES FOR 365 DAYS AND 52 
WEEKS ON APPLICATION. . 
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A LUCKY PUBLICATION. 
‘By Horace Dumars. 


What constitutes a ‘‘ lucky” publi- 
cation? We often hear that this or 
that paper is a ‘‘lucky” one, and it 
woud be inferred that business comes 
more easily to such mediums than to 
others. ‘The publication which I rep- 
resent is classed as one of the lucky 
ones, and it may be of interest to some 
to learn what charm was worked to 
bring it within the magic circle which 
insures good business. 

Four years ago the Ladies’ World had 
125,000 circulation, but not many of the 
most desirable advertisements. ivo one 
accused it of being in the lucky list at 
that time, nor, indeed, for a year or 
more afterward. ‘The first potion to 
be cast in the cauldron was an honest 
statement of circulation. Only a bub- 
ble was visible at first, and not a very 
large one at that. Advertisers said to 
themselves, ‘‘ we have heard that dear 
old story so often, you know.” As 
one repetition of the circulation could 
not be expected to go very far, we 
commenced to rub it in on those who 
were interested in advertising matters 
and circulation. Very few publishers 
were disposed at that time to take their 
own medicine in the way of paying for 
space in other mediums, and so an an- 
nouncement was sure of being read, 
and, therefore, in a measure convinc- 
ing. We used PRINTERS’ INK when 
it was young, gave ‘‘Art in Advertis- 
ing” its first contract, originated and 
sent out attractive circulars, and sel- 
dom lost a chance for calling attention 
to our publication when the oppor- 
tunity presented itself. 

Advertisers well know that publica- 
tions rarely remain stationary in point 
of circulation, and we found it a good 
plan to tell just what was being given 
at various times of the year. Some be- 
lieved us, while others called to their 
mind one Ananias, and likened us unto 
that personage. We desired to keep 
as far away from that gentleman's 


mantle as possible, and to convince the 
doubting Thomases that circulation 
statements of the Ladies’ World could 
be relied upon, went so far as to pro- 
pose that publishers who would dare 
to guarantee their circulation should 
band together, each giving a bond of 
not less than $5,000, this bond to be 
a guarantee that advertisers would re- 
ceive the full amount of circulation 
promised. ‘There were not over three 
publishers who expressed a willingness 
to put up money on this plan, and so 
the organization was not effected. Fail- 
ing in this project, we found that it 
was necessary to use more printers’ ink, 
including PRINTERS’ INK, and by keep- 
ing ‘‘everlastingiy at it” try to over- 
come the doubts of those who have to 
listen to so many statements concern- 
ing circulation, and who so rarely be- 
lieve any of them, 

Our plan has always been to settle 
the question of circulation, when op- 
portunity presents itself, so thoroughly 
in the minds of those whom we could 
reach that they in turn would be will- 
ing to inform others of the correctness 
of our statement. To this end we not 
only are, but always have been willing 
to show post-office receipts, and also 
include printer’s, binder’s and paper 
dealer’s bills, and, to offer further 
proof, by having visitors examine our 
subscription lists. Our method of 
keeping subscriptions (yearlies) is what 
is known as the library-card system, 
and so perfect are its workings that on a 
number of occasions advertisers have 
been asked to put their finger on any 
name in a collection of over 300,000, 
and within half a minute from the time 
the name had been pointed out the 
original letter in which this subscrip- 
tion had been sent was produced, in 
order that the advertiser could see what 
amount of money had accompanied the 
subscription. ‘Thirty seconds more 
would show that the same name is in 
the printed list and corresponded with 
the letter and entry on our subscription 
cards. Such proof is thoroughly con- 





nt east 








292 PRINTERS’ INK. 


vincing, but the great difficulty is to 
prevail upon advertisers to call and ex- 
amine for themselves. 

As the great majority of advertisers, 
like Mahommed, will not come to the 
mountain, the mountain must go to 
them, and to get at them is the ques- 
tion which puzzles all who deal with 
general advertisers. We believe in 
personal solicitation, but this will reach 
only a certain number. We circularize 
and write letters, and yet there are 
many who are not to be interested in 
this way. We also talk to them through 
mediums such as PRINTERS’ INK, and 
find that responses come from parties 
of whom we had never heard. 

Spasmodic efforts do not amount to 
much, and, therefore, long sieges are 
commenced against those whom we 
wish to capture. In some instances it 
takes years to convince an advertiser 
that our medium is what he needs, but 
with every surrender of the wily adver- 
tiser we find our position more firmly 
established with others, and so the 
campaign is kept up from one year’s 
end to another. It costs money to se- 
cure desirable business, and, no matter 
what the medium may be, the publica- 
tion which is ‘‘in luck” is sure to be 
able to show that in addition to merit 
it has laid out its dollars and employed 
carefully planned efforts in securing 
advertising patronage. The potions 
necessary for insuring luck are honest 
statements, a fair price per thousand 
of circulation, plenty of advertising and 
publicity for the publication, and a 
general stick-to-it-iveness. 

The advertising of a publication is 
bound to cost considerable money, and 
attempts to evade such expense by 
flooding advertisers with sample copies 
in the expectation that the recipients 
will sit up at night in order to examine 
such mediums will not accomplish the 
desired end. Ten dollars’ worth of 
sample copies fired on advertisers will 
not go as far as a dollar’s worth of 
space in a good medium which is de- 
voted to the interests of advertising 
men. 

I have given my ingredients for 
working out ‘‘luck,” and, as the 
Ladies’ World for March contains a 
larger amount of advertising than that 
of any other number of the magazine 


since its birth, it is quite apparent, con- po’ 


sidering dull times, that the spell has 
worked well. 





Tue town of Horace is in Greeley Co., Kan. 


DISPLAY SIGNS. 

The cosmopolitan character of the 
people of the United States is such that 
for the best results of money expended 
in advertising to be manifest, it should 
be so placed that he who runs may 
read, and also comprehend, and with- 
out going to expense for the same. 

The value of the advertising sign in 
accomplishing this end is being gener- 
ally recognized by the modern adver- 
tiser, supported in his belief by the 
now moderate cost of brush advertis- 
ing and the durability of thesame. In 
placing an order for this kind of work 
as much care should be taken as would 
be for the construction of an ad execut- 
ed with printers’ ink. The modern 
brusher is as much of a designer as his 
typographical brother, and if you find 
trouble to compose an advertisement, 
state your ideas to him and he will do 
the rest to the satisfaction of all con- 
cerned. ‘Take just as much pains to 
see good space is secured as you do to 
get the ‘‘top of column next to read- 
ing matter” in your daily announce- 
ments. And when the work is done 
give it a good inspection. On street 
car lines, get the sides of buildings 
people will see coming in toward the 
center of the city. The painter has a 
‘*nose for space” and a way of getting 
it cheap that isa surprise to the novice. 

The name of a business should not 
be so long as to cover up the wares 
you advertise; the rush nowadays 
creates a tendency toward shortening 
the common names of people and 
things. A firm in Davenport, Iowa, 
christened their business ‘t The Why,’ 
while one in Indianapolis answers to 
‘“*The When.” In advertising a busi- 
ness house a little more must be said 
than for a proprietary article. The 
wall advertisement of the great Pitts- 
burg department store is the best I 
have yet seen for a mercantile firm. 
In harmonious colors, it simply states: 


SOLOMON & RUBEN, 
| UNIVERSAL PROVIDERS. | 

















SMITHFIELD St., cor. DiAMonD. 





Visitors at Chicago last summer 
could not help but be impressed with 
the amount of paint expended at that 
int. Everything, from hams to 
hosiery, in fact, everything fit to eat, 
drink or wear, and some things not fit, 
were handled in such a manner as to 
excite admiration. E, L. HARMON. 
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ADVERTISING FOR RETAILERS. 
Edited by Charles Austin ‘Bates. 


ae merchants ore it invited to send advertisements for criticism and suggestion ; to 
gy to retail advertising ; j to send ideas, experiences 
nts for the ee or this department, PRINTERS’ 


ink is @ clearing-house for 








$25 AN HOUR. 


J. S. Robinson of this city, who, by 
the way, has one of the model drug 
stores in the country, is a progressive 
man. Some time since he went to the 
advertising manager for Wanamaker’s 
and paid him $25 for an hour’s con- 
versation on the subject of advertising. 
it is almost unnecessary to say that he 
has gotten rich from his business. For 
a man who so appreciates PRINTERS’ 
INK and uses it so judiciously could 
not but succeed.—£xtract from letter 
of W. G. Holmes, Business Manager 
Memphis Commercial, 

If Mr. Robinson went into his hour’s 
consultation fully primed with ques- 
tions and ready to receive and absorb 
the answers, he probably made about 
1,000 per cent profit out of his invest- 
ment. Mr. Gillam, or any other man 
who can truly be called an expert in 
advertising, can give the average busi- 
ness man a great many valuable hints. 
The correct answer to a single question 
may mean the saving of hundreds of 
dollars. 

There are uncertainties in advertis- 
ing. There are uncertainties in every 
business. There are also some things 
about advertising which are as abso. 
lutely sure and certain as the law of 
gravitation. The best men in the busi- 
ness know these things. It will pay 
every advertiser to find them out. A 
great many have found them out in the 
pages of PRINTERS’ INK, at $2 a year 
instead of $25 an hour. Still, special 
diseases require special treatment, and 
if the case is serious $25 an hour is 
cheap. 


ADVERTISING A BANK. 


A bank isn’t exactly a retail institu- 
tion, but most of banking business is 
local and its advertising must be done 
in local papers. Systematic circulariz- 
ing will also do some good, but there 
is more dignity in straight newspaper 
advertising. 

The best position in the paper is 
none too good, and enough space 
should be used to obviate any sugges- 





tion of skimpiness. I would say that 
about four inches, single column, set in 
plain pica old style, would be the 
proper thing. 

The result of my observations is that 
most all banks use a very small stand- 
ing card—if any—in the newspapers. 
What money they spend for advertis- 
ing (!) is paid to ‘‘fake” directory 
publishers, to publishers of express 
charts, write-up schemes, books ‘‘ for 
the benefit of the fire department,” and 
other beautifully gauzy enterprises. I 
believe that a local banking ad could 
be changed daily and made very effect- 
ive. The principal object, I presume, 
would be to increase the deposits, 
which should not be a very hard thing 
todo, There are a great many people 
who do not appreciate the benefits of a 
bank account who could be readily 
convinced of the advantages to be de- 
rived therefrom. 

As in every other business, the ad- 
vertising effort should be systematic 
and continuous. Merely occupying 
space will not do. ‘The ads should be 
clear, Icgical and dignified. Local 
conditions as well as the general state 
of business should be considered. 

I will give two brief ads illustrative 
of my ideas on the subject : 





Tue advantages of a 
bank account are numer- 
ous. It is not to business 
men we are talking—they 
know all about it—but 
to salaried men and to 
women. There’s safety— 
if the bank is a good one. 
There’s convenience—the 
money always ready and 
always out of harm’s way. 

Out of the reach of your 
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own petty squandering, 


too. Itis easy to spend 
small sums when you have 
a large sum in your pocket. 

We open accounts for 
as small an amountas $25 
and receive deposits of $1 
and more. We pay inter- 
est on time deposits. We 
have time to talk to you 
about it, or to send our 
small book, called 


“A Bank's Business.” 
THE SEVENTH NATIONAL 
BANK, 

Cor. 7th st. and Pine av. 





We have decided not 
to charge regular deposi- 
tors for the collection of 
local checks. ° 

We offer depositors all 
the accommodation con- 
sistent with strict business 
principles. We are con- 
servatively liberal. It may 
interest you to know that 
our average deposits have 
increased 20 per cent dur- 
ing the past year, and that 
the most of this increase 
is from new depositors. 
We will be glad to send 
our last quarterly state- 
ment if you care to see it. 


THE SEVENTH NATIONAL 
BANK, 


Cor. 7th st. and Pine av. 
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For Grain, Hay and Mill Feed—( By R. E. 
Turner, Norfolk, Va.). 


Rosa Bonheur’s 
Horse Fair 


Cost many thousands of dollars, and 
many thousands are annually de- 
lighted as they gaze on its 
beauties and meditate on 
its great value. Yet 
any one of our 
HUNDREDS OF 
PATRONS 
who regularly 
get their ‘* Horse 
Fare’’ from us at 
rices both reasonable 
and satisfactory, will award 
us the premium for “ Fair’’ dealing. 
GRAIN, HAY AND MILL FEED. 





For Dry Goods—(By C. A. Hoppin, Jr.). 


Silk Swivel Ginghams. 


Hich art. A Massachusetts triumph 
over Scotland. The loveliest fabrics ever 
ticketed *‘ ginghams.”’ Showers of silken 
spots, dots, diamonds and crystals have 
+ ee like glistening pearis on grounds 
oO 


LILAC 
BLUE-GRAY 


WHITE CREAM 
NILE ROSE 
SILVER PRIMROSE 

Goodness of gingham ; beauty of silk; 
and will wash. 55c. a yard. 





For Any Business—(By C. A. Bates). 


THE DIFFERENCE 


between living well and living 
very small if you buy right. 
which slights quality is extravagance. 
We want the trade of people who econ- 
omize by living well. e handle the 
goods for them, charging only fair broker- 
age. 


rly is 
conomy 





For Any Business—(By C, A. Bates). 
WE’RE 
NOT INFALLIBLE. 


We only do the best we can. Sometimes mis- 
takesoccur. Then we right them, if you tell 
us. Depend upon it. If quality is ror 
service bad we don’t know it, and we'd thank 
you for telling us. 





For a Grocer—(By C. A. Bates). 


A THING 
IS GOOD 


or bad, according to the taste of the in- 
dividual. When the majority like any- 
thing, we say it is best. Tastes vary so 


much on breakfast foods that we hesi- 
tate to say which excels, We have— 
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For a Baker—(By C. H. P.). 
Your 
Grandmother’s 
Cookies 


might have been extra fine, but we do not 
believe they could have equaled the ones 


that we bake fresh every day. They 


Are Light and 
Wholesome, 


as are all our goods. Call on us for pies 
cakes and bread and your husband will 
have no cause'to complain of the baking. 
PHCENIX BAKERY, 
Murrayville, Pa. 





For a Jeweler—(By Fred H. Zeigen). 


Twinkle, twinkle, little star, 
How I wonder what you are, 
Up above the earth so high, 
Like a DIAMOND bought at 


WM. STOLZ’, the Jeweler. 





>. 


For Dry Goods—(By C. A. Hoppin, Jr., 
Worcester, Mass.). 


JAVANAISE. 


An idyllic summer fabric. Soft, billowy 
and all wool like challis, with silken bands, 
ribboned among the flowers. ‘Toss it in air— 
it floats and falls gracefully. 

The printings are an artist’s reverie. The 
make you think of Marie Antoinette, Lady 
Washington, Dolly Varden and the outllp 
dames who danced the stately minuet with 
your great grandfather— 

* * “ At the county ball; 
There where the sound of fiute and fiddle 
Gave signal sweet in that old hall 
Of hands across and down the middle.’ 


Javanaise, soc. and 75c. a yard. 





For a Tailor. 


We Make but Little Money 


on each suit, but it suits us, because we 
make and sell so many suits. At the 
same time it suits our patrons, because 
they can 


Save Good Money 


So, you 
we are suited, our patrons are suited, 

in “fact everybody but a few of our com- 

petitors are suited, to have us make 


Solid Cheviot Suits 


and sell them at the same price that you 
usually have to pay for ready -imade, 


on 1 ae suit ee f buy from us. 
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For a Condensed Milk Manu facturer—(By 
J. B. Mills). 


Old Father Time 
Takes No Holidays. 


all the brands of 
or sale ; ‘* Father 


You haven't time to t 
condensed milk offered 
Time” will not permit. 

Our advice is, use only the well known 


SPARROW BRAND. 


It don’t leave Jumps of ‘* paste” in your 
coffee or tea cup; it dissolves quickly. 
GORDON MANUFACTURING CO., 
Waterville, N. J. 





For Hardware—(By W. H. Beal). 


Four Points §§44 
in Hardware. 


Nickri-PLateD Ware — Doesn’t _ rust. 
Cheaper than granite iron and doesn’t 
chip off. Try a kettle, teapot or dipper. 

Sportinc Goops—Large ‘line of guns and 
ammunition—time for ducks. 

Jew EL Cook Sroves—You all know the 
ewel’’—a number just received 
CarRLoapD oF Baker BAarBep WikeE—Soon be 
time for spring fencing—lay in a supply 

in time. 

We havea store full of hardware—these are 

our four leaders just now. 


KIRBY & KEATING. 





For Shoes—(By John Arthur). 


LOOK HERE 


for the $3 Fecleasy Shoe. 
found at the other stores. 


OF COURSE 


they’ve got $3 shoes, but they haven't 
the kind that has the $5 shoe's points, for 
that's the Feeleasy, and we're sole agents 
here. Can fit you as well to-day as any 
time. 


It’s not to be 





Shoe Jingle—(By John Arthur). 


LINES TO 
THE MAN 


who has just donned a pair of 


FEELEASY SHOES. 


You wait in vain 

For that corn to pain, 

And ache, and thump and throb, 
It surely will not do any of these, 
For now it has lost its job. 
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MORE BAD ADVERTISING IN 
CHICAGO, 


INFLUENCED, DOUBTLESS, BY THE THEO- 
RIES OF THE NEWSPAPER MEN OF 
THAT CITY. 


Walking along Randolph street this 
afternoon, thinking over an advertising 
scheme latent with possibilities, my 
steps were arrested by a crowd of 
people who were surrounding a drug- 
gist’s show window. Ah! thought I, 
this must be a clever advertising dodge! 
I edged up and gazed into the window 
with the rest of the crowd. There was 
a cage, a monkey inside, sawdust, trap- 
eze, and the other monkey accessories. 
How a monkey will draw a crowd 
when everything else fails! But where 
does the advertisement come in? At 
last I saw a sign on the window. which 
read as follows : 

‘*This monkey uses W 
rilla, the great blood purifier. 
‘mucks’ should do the same.” 

Need I say that a great wave of re- 
vulsion swept over me as I turned 
away? Was that good advertising? I 
tried to analyze the effect of the an- 
nouncement on myself. In spite of 
the fact that my attention was ‘‘ caught 
and held,” I am positive that W——’s 
Sarsaparilla will not be my choice when 
I am going for spring medicine. 

P. W. B. 





’s Sarsapa- 
Other 





A THIRD CASE, WITH TWO EXCEP- 
TIONS. 


PorTLanD, March rst, 1894. 
Editor of Printers’ Ink: 

The following paragraph is clipped from 

the Feb. 14th issue of PeinTers’ Ink: , 

wo papers have been discovered which 
do not allow the agent’s commission to every- 
body that asks for it. One is in Brockton, 
Mass., and the other in Philadelphia. Is 
there a third?” 

Yes, there is a third. It is the Portland 
Evening Express, Portland, Maine. It-has 
been the rule of the Z.xfress for several years 
to refuse a commission except to advertising 
agents, There is another peculiarity about 
the Express. It has aschedule of advertising 
rates from which it never varies. Any one 
duing business for the Z.xfress, or with the 
Express, can feel sure that if he follows the 
prices and instructions on its rate card, he wiil 
never run up against a different price quoted 
elsewhere. It allows advertising agentstwen- 
ty-five per cent from its card rates. (It con- 
siders that commission too large, but as it is 
the commission allowed by other papers in 
Maine it feels obliged to grant it.) Every 
agent doing business with the Z.xfress, how- 
ever, knows this commission is the limit, and 
that no other agent can go below it. If they 
can't secure an order fur the Exfress under 
these conditions, they know it is no use to 
offer less, 


PRINTERS’ INK. 








With two exceptions, the exceptions being 
two extensive advertisers, who have been with 
the £.zfress almost since its start, noadvertis- 
er placing business direct gets any commission 
from the Exfress. In the two exceptions 
mentioned, they pay card rates, but are al- 
lowed a commision, 

If any advertising agent or advertiser plac- 
ing business direct, outside of the two cases 
mentioned, can show that they are receiving 
from the £xfress any concession from its 
rate card, other than the twenty-five per cent 
in the case of agents, or a small commission 
for cash-in-advance payments, the latter com- 
mission being allowed alike to agent or adver- 
tiser, the Z2xfress will allow Such agent or ad- 
vertiser $25 in advertising, payable on de- 
mand, 

As the Express is able to show any adver- 
tiser placing business direct that its rate card 
is its best price to any other advertiser placing 
business direct, it very seldom loses an order 
by refusing the agent’s commission, 

Very truly yours, 
A. W. Laucuun, 
Manager Evening Express. 





TO EXTERMINATE NEWSPAPERS IN 
IOWA. 


Representative Root has introduced a bill 
in the Iowa legislature fur the protection of 
advertisers. It provides for fine or imprison- 
ment of any canvasser or representative of any 
paper or advertising scheme, who, to secure 
advertising, shall misrepresent the circulation 
or number of copies to be printed, containing 
such advertising.— Sioux City (/a.) Tribune. 

Bartow, Fla., March 3, 1894. t 
Dear Little Schoolmaster : 

I inclose a little lesson for your approval. 
It was written for the Ivory Soap prize com- 
petition, 

Please say it is better than some of the 
jingles to which prizes were awarded ! 

he motto of our editorial association should 
be changed to ‘‘ Prinrers’ Ink makes 
millions think.”’ 


Your friend and admirer, 
Beutau R, STEVENS. 





WE DO AVER IT, BEULAH. 


Mrs. Bevtan R, STEveENs, Associate 
Editor ** Courier-INFORMANT,” 


For an All-Around Soap. 
Early springtime’s tender verdure 
Gleams thro’ April's shine and mist, 
Not more brightly, sweetly fragrant 
Than my lady’s robe, sun-kissed. 


Fairy webs, with dewdrops pearly, 
Not more dainty are, nor fine, 
Than the filmy, gauzy laces 
That with every fold entwine. 


Rare magnolia’s waxy whiteness 
Than her cheek is not more fair, 
All the sweets of Southern sunshine 

Seem entangled in her hair, 


Whispered she a secret shyly 
(Hid her blushes ’gainst my arm), 
That to Moon.iGuTt Soap’s soft magic 
Does she owe her every charm. 


Finest fabric, filmy laces, 
Satin skin and silken tress 
All unite to sing its praises 
And its balmy bath to bless ! 
Bevan R, STEVENS, 


Bartow, Fla, 
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HE READS THE ‘ADVERTISING. 
My relative avuncular has, ever since his 


teens, 
Spent a portion of his income in the leading 


magazines ; 
He subscribes for all the monthilies, the week- 
lies and the rest, 
Hails the advent of each new one with a lively 
sort of zest ; 
He’s the darling of the newsman, and the boy 
upon the train, 
For he never fails to purchase—nothing’s of- 
fered him in vain ; 
His room is nigh impassable—his office, too, 
is packed, 
His house from top to bottom with magazines 
is stacked. 
He subscribed for Godey’s Lady's Book the 
day that it began 
He takes the ‘Atlantic ic Monthly and the Cos- 
mopolitan, 
He dotes on Scribner's Magazine, he never 
misses Puck, 
And not to have the Forum he'd consider 
awful luck ; 
He likes the style of Mr, Bryce, as shown in 
is Review, 
Acdif he missed’ the C ntury 1 don’t know 
what he'd do; 
He looks for Harper’ s every month with ever- 
watchful eye 
And if he didn't on the Critic I’m sure he’d 
almost die 
Men might think from this that he must be a 
man of cerebellum, 
But this is Ppa’ f far from true, as he himself 
would ‘em, 
For he never oe of Howells, or of Wilkins, 
or of Pag 
Or of Crawford, or ‘or of Dr. Ho!mes, or Emer- 
n, the 
He’s ignorant of Kipling, with his Anglo-In- 
dian smirks, 
And he neither knows John Burroughs by his 
faith or by his works. 
He’s often read of Warner, nut Charles D., 
you know, 
But the man who makes the medicine ‘way 
off in Buffalo ; 
The Field of his acquaintance sells the Pil- 
grim Fathers’ Pants, 
And the only Riley that he knows, on var- 
nishes descants ; 
Of Stockton he is well informed, his organs 
are renowned, 
And every month in Lend a Hand his balf- 
page ‘*ad”’ is found ; 
He hears you speak of Davis, a and then he 
bids you stand 
Till he tells how Davis’ corsets are known 
through all the land ; 
His motto, so he says, iS, “ While there’s life 
there yet is hope,” 
A sentiment perverted by his friend who 
makes the soap 
And so, through life, 4* runs and reads, this 
relative surprising, 
Who purchases the magazines to read the ad- 
vertising. 
_Ropert B, Peatris, 
““We won't print any such stuff as that!” 
said the editor loftily, as he handed back the 
manuscript. 
“Well, you needn’t be so haugity about 
”” retorted the irregular contributor ; ‘you're 
A the only one who won't print it.’ Puck. 








A SHOEMAKER has a card in his window 
reading: ‘“‘Any respectable man or woman 
or child can have a fit in this store.” —Bang- 
kok Times, 
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THE OLD HOME PAPER. 


From the Newsdealer’s, Publisher's and 
Stationer’s Bulletin. 


Ill-printed, old-fashioned and homely, 
Bearing name of a small country town, 
With an unfeigned sneer at its wrapper queer, 
The postman in scorn throws it down. 
But I con every line that it offers, 
Each item brings something to view, 
Through the vista of years, of youth’s pleas- 
ures and fears, 
And serves their keen touch to renew. 
The death of the girl I once courted, 
The growth of the firm I once jeered, 
The rise of a friend, whom I loved tocommend, 
The fall of a man I revered. 
As I read I drift dreamily backward, 
To days when to live was but j joy; 
I think and I pore, till the city’s dull roar 
Grows faint—and again I’m a boy. 


Rare perfumes of green country by-ways, 
Far music of mowers and bees, 
And the quaint little town with its street lead- 
ing down 
To the creek and the low bending trees. 
Around me the forms of my comrades ; 
About us, earth’s glories unfurled ; 
Each heart undefiled, with the faith of a child 
Looking forth to a place i in the world. 
And the paper tells how all have prospered, 
I follow their lives as they ho _ 
Applauding each gain and regretting each 


pain, 
For the sake of the days long ago, 
Above all the hnge city dailies 
ith ponderous utterance wise 
This scant page hath power to spread out for 
an hour 
A fairy land sweet to mine eyes. 
CuHarLes Moreau Harcer. 
Abilene, Kansas. 
++ ____. 


A_New Trick.—Old Fogy Proprie- 
tor: Why did ie treat that shabbily dressed 
woman so cool 

Sharp Clerk— on noticed that I sold to 
neg, t you? 


** And the article didn’ t really suit her? ” 

‘“* 1 noticed that.’ 

‘*She bought it because she thought I 
thought she couldn't afford to.’”—New York 
Weekly. 


THE ANSWER IS YES! 
Freeport, Ill., March 5, 1894. 
Editor of Printers’ Ink : 

I have an article which I wish to sell to 
farmers, stockmen and suburban residents of 
towns and cities and expect to reach them 
through farm and stock papers and those de- 
voted to gardening, dairying, etc., with pos- 
sibly a religious or literary list, 

he article to be offered is such that but 
one is likely to be sold to each customer or 
family. 

Will not four consecutive insertions of a 
well-worded ad in a weckly list cover the 
ground or catch nearly all the customers said 
list will be likely to afford ? 

Would not a change of mediums every four 
or six weeks be likely to make more sales i in 
proportion to cost than to continue the ad in 
the same list for say three or four months? 

If above is not an intrusion I will await a 
reply through columns of Printers’ Ink. 

R, R, Fister, 
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Classified Advertisements. 


Advertisements under this head, two lines 
more, without display, 25 cents a line. ‘Mus? 
pose in advance. 


be handed in one 
WANTS. 

ss Nber ST. Rm gene yp i 7 ore! wants your 
rves i 


SED mia it ee are bought 
by E. T. PARK: R. Bethlehem, Pa. 


LLUSTR’D features for nev 
HARPER ILLUSTRATING atte 


y wanted. Samples Somciesand terms free. Send 
6c. postage. SWANK MFG. CO., Fremont, O. 


66 G MALL Ta TALK ABOUT BUSINESS.” 
Paper, 40 cents; cloth, 75 cents. FRE- 
MONT PUBLISHING CO., Fremont, Ohio. 
66 GMA TALK ABOUT BUSINESS.” =, 
catch oklet tells about it—sent 
FREMONT PUBLISHING CO., Fremont, Ohio. 
E VERY person troubled with corns, ein or 
“4 warts to send for free sample bottle of Per- 
sian Corn Cure. M. COHN, 332 W. 5ist St., N. Y. 


(CARTOONS for Saturday a and Pentay. papers. 
Good first Send roofs. 
HARPER ILL’ RATING 8 SYNDICATE, Jolum- 

bus, Ohio. 
NY one who wantsa good writing-machine 
aa e time, money and vexation b; get 


ore ot a Remington, of course. W 
+8) SEAMANS & BE EDICT, New York. 


re BE GIVEN AWAY~—A $10,000 printing office, 
doing a $12,000 business a year. A chance 
pe Bb life. A postal card will bring the de- 





‘ormation. Address PILOT INTING 
co., - scan 


F ORMER manager large ee daily, success- 
fully familiar best methods circulation ad- 
vertising, wants to lease good country weekly, 

or would 1 experi: ence against capital in buy- 

ing city p “ ACME,” care Printers’ Ink. 
PUBLISHER, with — location and of- 
ices, and experience in both newspaper 
and can business, would res an Eastern 
rm. Those desiring 


Chi office with repre- 
a * PUB SHERS, ” Box 794, 
, 


EWSPAPERS, circulars, samples, etc., dis- 
tributed in District of Columbia and ad- 
ioining States ; signs nailed up; pains wall, bul- 
pene pale barn and fence advertising : mailing 
addressing. HERMAN 4 ‘ARTIN CO., 

. D.C. 
T LESS THAN FIVE CENTS AN INCH we offer 
over half hundred fine half-tone cuts, used 
in our art publication, Ideal Masterpieces, Man any 
are copies of ae Just the thing 
tive advertisin, Send 10 cents for 

rices. GRIFFITH, AXTELL 
SADY CO., 


olyoke, Mass. 
GITUATION wanted by an advertisin,; - anf 
of a ey novel and practical 
ideas. rst not much of an olject, as I 
am ay “4 have my abilities tested on an eco- 
pag nenpe owing | can make money for 
agin me. Position in the East 
ruleced.. No objection to traveling. Address 
pretarres W. SCOTTFORD, care P. O. Box 606, Port- 

id, Oregon. 

reeavine—i you want anything in the 
‘4 way of engraving, w pores us. Give as exact 
repo as you can of what you want—send 
photo or ——— with th clipping. < Log from some 
paper or catalogue showin; the grade o’ 
phe a you want—and we will no you estimate 


or ptly. We think we can save you mone 
t’ll cost buta TNDICATE, see. HARPER ILLUS- 
TRATING SYNDICA Columbus, Oh.o. This 
ad appears but once. 


CM Bright young ne TS WANTED—Everywhere ! 
Bright, young newspaper men run across 
and news items ‘daily tht are ex- 
Ink’s line. (# They must be 

2) 


a sample item, and 
our name shall be pl: on our mail hist, so 
at you may receive the pa paper regularly and 

learn how to lend effective aid toward makin 
better. Address all communications to PRI} t 
ERs’ INK, New York. 


PRINTERS’ INK. 


Be my isn’t as good as it migin b be, 8 butisn’t 

that the more reason why th tail adver- 

tiser _——, make his ads effective Something 

Loam get she 4 A en if ever when a — 
ut 


Let us on ee what w 
fe you. HARPER LUST TING SYNDICATE, 
Columbus, Ohio. This ad his ad appears but once. 
I )RINTERS’ INK likes to se = what sort of circu- 
a“ people opt who seek advertising patron- 
vertiser and get a lot of 
we want it! Tell your bo 


a of litera 
‘is oa of literature, 
Se 


js send is a larger lot than we receive from any 
one else for the week, we willsend you a silver 
spocm, and another and another, just as long as 
the lot you send is larger comes from any 
other person. lease observe : Circ from 
a rs or others who use them for the pur- 
a advertisements are what is 
wanted —not ordi ne INE, business circulars. Ad- 
dress P 


10 Spruce St., New York. 
ppt ete 
ADDRESSES AND ADDRESSING. 

St NICHOLAS. 


J. AMES for sale. Five thousand teed 
names every week. Will sell copies. 
USEFUL NOVELTY CO., 53 Rose St., N. Y. 


HAVE a list of 7,000 of 000 of the best people in rural 
districts of South Carolina. "List has never 
used for circularizing. Will sell or rent. 
What’s bid! Address “ SOUTH CAROLINA,” 
care Printers’ Ink. 


IRCULAR letters, typewritten, $1.25 per 100 

romptly executed. Envel- 

opes add ; addresses furnished at low rate. 

Satisfaction guaranteed. G. P. VAN WYE, Ma- 

sonic Temple, Chicago. 

JERSONS wee have facilities for bringing ad- 

PRL and consumers into contact through 

lists of names and resses may announce them 

in 4 lines, 25 words or any under this head once 
for one dollar. Cash with order. 


MISCELLANEOUS. 
S* NICHOLAS. 


E PITOMIST, E-pit-o-mist. A maker of epitome. 
4 
V AN BIBBER’S 


Printers’ one 
$1 ge SAFE. y pay freight. Send i circu- 
lar. ‘ELOIN SAFE CO., Elgin, Ill 

es neta aes 


"PREMIUMS. 


OX o’ Brownies” (rubber stamps, retail 
25e.). EAGLE SUPPLY CO., New Haven,Ct. 
(Es catalogue has the best premiums. HOME 
BOOK COMPANY, 12 W 142 Worth St., NewYor’. 
Ewine machines half price to publishers. 
Lists free. AM. . MACHIN ‘YE CO., cago, Ill. 
T. NICHOLAS celebrates his twenty-first birth- 
day so successfully that the first edition of 
the November number is all sold. 
Is fr a premiums. The latest ideas in 
id complete books. ARIEL BOOK 
co., tis Market St., Philadelp 
PREMIUMS—Sewing mach machines are the best 
crease your circulation. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, 
PUBLISHERS, write us for sample of ‘the best 
coupon premium on the yoret Free. It 
is a subscription winner. FARAH & CO., 
1533 Masonic Temple, Chicago Chicago, in 


NPWSEAPer Fremiums, new, beautiful, 


chea Exclusive 
lace. RRENT PopLishitne co Co., 
uth Penn Square, Philadelphia, P: 
7 EEKLY newspapers. We aie to run a 
We ae net for x months. Write us your 
ow 
per. 


and send us copy of your a9 
Bowes for premiums. 


6é 


ost SEEUL NO NOVELTY CO., 53 Rose St., N. 
Send us five cents and 
we will mail you a copy of our Golden Gem 
rary, the most elegant premium books ever 
Droduced, They are regular 25-cent high class 
novels. jal rates to premium users. OPTI- 
MUS PRD TING CO., 53 Rose St., N. Y. 





PRINTERS’ INK. 


FOR SALE. 
ADVERTISING space in ST. NICHOLAS. 


G ooD a result from advertising in THE 
30,000 ) HERE, ana Nii. ohne 


$3.50 "WoudtS woutt™e nme’ 
A o1 


rnoon newspaper, r,in large Southern 
SEND cabinet pho’ 35c. and receive 
12 miniatu 


for sale. P.O oO. _— Charleston, 8S. C. 
and 
re pho’ ”y FAIRFIELD, Wind 


Gap, Pa. 

13 what our eeents’ addresses cost 
$1 9500 us. Copy-of same for sale. XK. J. 
SMEAD & CO., Vineland, N. J. 


50 3000 6x9 colored or white circulars, 
» or 100,000 for Catchy disp 
pig cow type. LAN NDON .CO., Columbus, 


ERS—I have 2,766 answers to my ads, "92-3, 

wo electric rubber mender_ 1, cash or- 

ders. Will sell 30 ore, copy. $1b. D. 8. VAN 
WYCK, Poughkeepsie, N le 


ANDSOME illustrations xn initials for mag- 
a worms and general printing, 5c. 

Bar ae comple NG"SOS'N cuts free. RI- 
‘AN ILLUSTR TING CO., Newark, N. Ps 


NE®, newspapers. A list - A list of the names of the 
new newspapers oS | a fur- 
nished on application. For address 
KIDGE MFG. CO., Box 375, lige wood, N. J. 


TAKES IT—Weekly r ana 
&3, 000 job office ; will Saveetory Ory $2 500. 
bet ea) Must sell on account of iit 
fealth, Ad. E. J. LUTHER, West Duluth, Minn. 
ro. SALE.—A half interest in an almanac and 
job office in the South for $5,000 cash. Can 
make — > per centon investment. Address 
“y.,” nters’ Ink, 10 Spruce St., New York. 
yee SALE.—A daily and weekly Republican 
ee in city of 20,000, thirty miles from 
New York, or will sell interest to live man who 
will take < *X., 
Printers’ | 





FOR all pag will buy names, trade- 
marks, stock on hand, etc., of 5 proprietary 
article which have been sold for 50 years Mak- 
ing rcent on this amount now. Address 
Perit M MFG. CO., Canajoharie, N. Y. 
R ELIARLE correspondents wanted at every 
county seat where we are not now repre- 
sen Men connected with local press prefer- 
red. Send “= — stamped cot tang for 
particulars 7 By hust 
ASS SOCTA ED TRADE “& INDUSTRIAL 
PRESS, 91 918 F St., Washington, D.C 


ae tie pees chon 
NEWSPAPER INSURANCE. 
NSURE present and future business by using 
ST. NICHOLAS. 
tw CIRCULATION | What iy mate ia enton =. 
How did An 

pe "Weeki nearly “y “million t ut New "York 
Press and Advertiser increase per ot cent in 
ear? Onl -, snore FREE INSURANC "E 
HE COUPON COMPANY, No. 173 Broad 
New York, is - only agency in the United 
States for making contracts wit a rs for 
use of coupons. Write or call. Always happy 
to confer with business = managers. 

eo 1G AND DISTRIBUTING. 


I NSTON, advertising distributer. 
2. 5 1531 pee Ave., St. St. Louis, Mo. 


ND- BILis pers, etc., distributed. Ad- 
ie CrOcKETT. De Dexter, Maine. 
Le Baty utter and circulars of —_ classes 
Lee | Giststbated, stoyt house to house = 
ny part of the U. Write for terms and 
ticulars. UNITED STATES MUTUAL AD R 
TISING ASS’N, 112 Searaaee, St., Chicago, Il. 
SPECI. A. L “WRI TING. 
I ON’T be afraid of my “ed. copy. 


rigs. Helps circulation an yan F 


ments. G. T. HAMMOND. Newport, R. I. 


pay fi 


care w, 


It’s all vided 
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ILLUSTRATORS AND ILLUSTRATIONS. 
S* NICHOLAS. 


FOR zine illustrati 
10 Spruce 8t., N. Y. 


] =e sketches and illustrated ads drawn. 
LUTZ, 165 West Ave., Buffalo, N. Y. 


H. SENIOR & CO. 








AD VERTISEMENT C CONSTRUCTORS. 
St NICHOLAS. 


Ur TO-DATE ads. They’ll — F aa DU- 
PORT, N. Elm 8t., Westfield, M 


C7 HARLES AUSTIN BATES, pares, New maa 620 Van- 
derbilt Blag. Ads, circulars, catalogues. 


6é Reo of Ideas for Advertisers.” 50 illus- 
trations. 70 styles of ready-made ads. 

Table of wpe. 

ons. Second edit #1. 

D. T. MALLETT, publisher. 78 Reade 8 


or * number of “=t amatacturing ove 
ads and 


Bug uote 
les to ti » A iter- 
USTIN BATES, ° Vanderbilt 
I WANT to hear from retail dealers who will 
use from 3 to6 ads each week and who are 
willing to pay a fair price for the best work. 
Send a check for I will write five ads as 
samples. If you. n't like them I’ll return the 
ao ie If you do like them we can — 
make isfactory_permanent arrangemen 
CHARLES ‘AU. STIN” BATES, Vanderbilt 1 Bidg., 
N.Y. “ Ads that sell ll goods.” 


te week I’m administering trade tonic to 
bscription book ads, bathing suit oo 
l e, toilets soap ads. silver poli paragra 
vanized iron booklet, kK ee pak or paragraphs, 
yinaiee for car signs, an er” ads— 
oe you next wee = rly and give 
oom nty aor time to take » your pul os = give 
-* intelligent diagnosis th You can 
tch the flavor 4 the tonic in roy samples lll 
send you free. JED SCARBORO, Box 68, Station 
Brooklyn, N. Y. 





ADVERTISING NOVELTIES. 
yw: +> yee rates invariable in ST. NICH- 


N AZZAROTH—Beautiful calendar in colors 

i Send stamp. BIGGS, Box 645, Louisville, Ky. 

HAVE an advertising novelty which will out- 

live all other schemes. H. D. PHELPs, An- 

sonia, Conn. 

Sine NG machines will boom your circulation 
hy L- rticulars and prices. FAVORITE 

abash Ave., Chicago, Ill. 


amaan for electrot shape Em dust-tight 
M and vermin-proof. Various Price 


lists. Advertisers eed them. HEBER WELLS, 
8 Spruce St., New York. 


LEITERS (postage ) are more ef- 
1,000 he Hy than 10.080 -o- (postage 
fac copies of a? are 

me besa ALBERT B. . KING, 89 William St,, N. Y. 


simile 
ro the purpose of inviting announcements 
Aatertiing sie my likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar. 


OOKS—The literary hit of b= ear is pentitied 
B°° “* Ships that Passin the ight.” e shall 
have it ready for premium a in er? cae. 
It will eee ees in our Soigen Gam Library. Send 
us 5 cen sample o - ra! d ie 
OPTIMUS PRINTING CO., Rose St, N. N. — 


aes 
TO LET. 
ADVERTISING space in ST. NICHOLAS. 


Street 
electric fights 
into several offices. 
For further 
ROWELL & CO. 


ae an ell | steam heat 

size about Ay -% Can be subdi- 
it, $50 a month. 

particulars ‘antes GEO. P. 


TS ng an office in building No. 10S ruce 
La nd well lighted ; 
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STREET CAR ADV ADVERTISING. 
Were RREE, First National Bank 
Bldg.., n Hoboken, N. J 
Fo street car advertising in New Easton: ad 
dress M,. WINEBURGH, Times Bidg., 
A. J. oo 
1 Broadw: 
New Yo! 7: 
Get his figures. 
BR es inducements for advertising on the ele- 
rail 's New York, Brooklyn and 
street lon every where and original 
sketches free. COHN co. BROS., Temple Court, N. Y. 
ADVERTISING MEDIA, 
H‘*..2 you tried qDavertising in Our Home, 
Rose, New Yor! 
;) PITOMIST, Bpitomi— A maker of a brief 
and compact treatise. 
VER 30 towns and villag: villages covered by THE 
0 Day, New London, Conn. ) 
DYERT Sean GUIDE. Mailed on receipt of 
STANLEY DAY, New Market, N. J. 
cawen DEALER’S MAGAZINE, 25c. a 
line. Send for copy. 78 Reade St. ,N. Be 
COVER the State of Indiana. 13 leading dai- 
lies. FRANK 8. GRAY, 12 Tribune Bidg., N.Y. 
A rson advertising in PRINTERS’ INK 
to the amount of $10 is entitled to receive 
the paper for one year. 
A DVERTISERS-— Only 10 cents per line ; cire 
meatton 6. medium stag CRIPE’S 
RCIAL REPORT -ORTER, Marion, I 
‘pers placed in each of 140 local + ; 
be. /3 line a week. Only one electrotype 
sented: UNION CO., 15 Vani ewater St., N. Y. 


‘HE OPTICIAN AND JEWELER guarantees 

circulation 25,000 copies each month among 
people who buy. $6 Maiden } Maiden Lane, New York. 
E INDEPENDENT. Own your own new 

r. Send for estimates to PICTORIAL 

WE ES CO., 132 Nassau St., New York City. 


fhe x METROPOLITAN AND RURAL HOME, 
N.Y., an icultural and family journal, is- 
sues over 500, monthly. It pays advertisers. 


‘THs HEARTHSTONE, 285 Broadway, N. Y. 

Largest d-in-advance circulation of any 

similar mont in the United States. Send for 
rates and sample copy. 

NOW whatapulleris! Homes AnD HEARTHS 

is one ; 50 ge. Bend household journal ; 

4c line; year iy, Bend to to WATTENBERG’S 

AGENCY, 21 Park Row 

4 Church Press Soe tion, Incorporated, 

binds Ce < twenty Church Sg yg tape 

and 


m, 35, Sorte? ae rates on 
pam ty 103. "18th St , Ph 


T° extend your Canadian business use the Do- 
ie New: r List (60 papers). 


Rates 
ve res liberal. Addrese CAN- 
XDA RES READY ¥ PRINT CO. Hamilton, Ont. 


Ao DvEnsmine | in mowepepers o ot “known cir- 
d ” For partic- 
saewelians A. FRANK RICHARDSON, Tribune 
Bidg., N. Y. Chamber of ber of Commerce, Chicago. 


Fe ATERNITY PAPERS—1 am special agent for 
all the official — leading papers of the va- 
rious fraternal orders. One a a. ~ hy in 
18 of ge papers, = cost $ tes fur- 
pny of S. neve als Arca, 
um, A. °0 Uw. , Knights of Pythias andall oth- 
ors of this clase Send for list an ecard GE 
8. KRANTZ, Special Agent, 1 102 W. Ith St., N. Y. 
A GREAT point ; “in fact, the great point for 
advertisers to consider is the character as 
well as the extent of the circulation of a given 
num. Investigation will show 
that the AMERICAN FARMER AND FARM NEws has 
to be proud of the character of 
lation. The m progressive 
; and that 


e regular! 
ne are buyers is eee proven by t. s fact that 
th eaoren a pany sold more o: 

rou, its columns last year than the: 
sold rough asl 7 ober medium, some of whic 

cans ¢ ons of more than a million. 
GEO. 8. BECK, Eastern Manager, 193 World 
Building, New York City, 














PRINTERS’ INK. 


ELECTROTYPES. 


A™ a ELECTROTYPES. Patent 
metal ks. work. 


bac! 
re eo, Wood or metal. WM. T. ‘BAR. 
NUM & CC., Electrotypers, N New Haven, Conn. 
w —_ _ stating size ng size and me quentity of chee. elec- 
ea ges you Tai amie 

or natal ones , and uotation whieh 
will save a3. money. E. T. KE SER, 15 Beek- 
man St., 
Cm LUTYPE is preferred by advertisers be- 

cause it is 10 per cent cheaper than other 
wood or metal base cuts; it aly ht for mailing 
purposes you save the cost o' ut. ints on 

wood as well as a special cut die. Cen be be 

uty nery manufactured b 

MAN CO., Baltimore, Md., U.S 


BOOKS. 


grep for premium user users. Send five cents 
for sam looney of our Golden son Library. 
OPTIMUS PRINTING CO., 53 Rose St., N. Y. 


ANGER SIGNALS, a ee 1 ractical 

hints for general advert ice, by 

mail, 50 cents. Address TRINTERS® INK, 10 
Spruce St., New York. 


bao on advertisement composition is a 
— showing ninety different 
ways Pat ich the same newspaper aavertise- 
ment can ie displayed. Advertising managers, 
publishers, editors and others should have a 
copy. Sent by mail for 25 cents. Address THE 
INLAND PRINTER CO., publishers, 216 Monroe 
St. "ideoae 


F. W. 


SUPPLIES. 


7 AN BIBBER’S 
Printers’ Rollers. 


ye a gives circulation to its 


—* for. etchin 190 


r St., New 


senna supplies business when noth- 
ing else will. Try ST. NICHOLAS. 


“yrats PAPER is printed with ink manufact- 
ured by the W. D. WILSON PRINTING INK 
o.. L't’d, 10 Spruce St., New York. Special prices 


buyers. 
pene DEAL. EKS-— M. Plummer & Co., 45 

Beekma , N. Y., sell every kind of paper 
used by — t= ‘and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


HECK THE ogy oe oF. YOUR ADS— 
/ For $2.50 00, or $5.00 1,000, I will — 
nish cards which om the sim: vest and most co 
plete method of keeping track of the insertions 
of your advertisements ever invented. 
P. Rowell Adv. Co. have used them for the p 
twelve years. Address WM. JOHNSTON, 10 
Spruce St., New York. 


ADVERTISING AGENCIES. 
AM indorse ST. NICHOLAS, 


BRUCE & COOK, 
fork. 


EO $ GRANTS. « special advertisin, nt for 
IN.Y = 


W. i4th St., 


senate advortatn na Purchasing 
Agency. 19 East 14th St. 


» New York. 
at yi a Cit oy count: rs. 
See GEO. W. PLACE, 52 E, 52 broadwer, RY 
~ OLICITOR, acy acquaintance among advrs. 
OO INTER-STATE ADV. AGENCY, Kansas City. 
; $9 rate. 
100 FLETCHER ADV. AGENCY, Cleveland, 0. 
1"7 you have in mind placing a line of advertis- 
anywhere, address B. L. CRANS, Room 4, 
No. 10 Spruce St., N. Y. City. 
i yb intend to advertise in any manner in the 
consuls us. HERMAN J. MARTIN CO., 
1902 7th St., Washington, D. C. 
¥ = wish to advertise an: —. vee 
time, write to the 
ADVERT ISING CO., 10 Spruce St., New York. 
ICKS’ New: r LAN TSRSe Agency, 
H w ILLIAM H:CKS, oreprissor, 
Nassau St., New York 


LEADING dailies, circ. 6, 000,000 
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A LIVE Westingten letter in exc! for ad- 
rite us. 


HERMAN J Nd: MARTIN CO- 1900 7th St Wash., D.C. 


GEND your advertisements for the Brockto! 
\ (Mass.) ENTERPRISE direct nsible 
— in Chicago, New York, Philadelphia or 


HAKLES H. FULLER'S } inh agg, shee ADV. 
AGENCY, 112-114 a + fs Chicago, Hil, ill., 


Temple pean te York 
incschedhdio tae 
We are correspond- 


etesn for s perrepere nu or 
9 


YONGRESS is rod session. V 

/ ents and repo 
the U 8. Write us. 
pee 7th St., Washington, D.C ‘ Me 
RADE journals » “og not already b ae file with us 
please send ad commissions. 
ASSOCIATED 1 TRADE, &" NDUSTIIAL PRESS 
D.C. 7 years. 





Ww ANTED—Orders for ad advertising space in 
Music AND DRAMA and loafing & magazines 
Inducements given for first class business, if of- 
fered immediatel yrs a oe” and state time. 
INTER-STATE Vv. A Kansas City, Mo. 


NEWSPAPERS 
ann PERIODICALS. 


Advertisements under this hea this head, two lines or more 
a oy, 25 — a line. ae dis- 
yor faced 
50 cents a lines Must | 
in one week in advance. 


CALIFORNIA. 


US ANGELES TIMES leads in Southern Cali- 
fornia. Sworn 13,000 daily. 




















CONNECTICUT. 


JEWEL, New Haven, Ct. 
e. Will pay advertisers. 


The anc'itoacrn ducen, New Haven. 


Modern Queen, 
rculation extends into every State and Territ’y. 


weeny TIMES: Hartford, com. 


THE HARTFORD TIMES. 
W. O. BURR, Publisher. 
Rorvus H. JACKSON, Bu Bus. Manager. 


ea = ba exceeding 12,000 copies. 
ly issue exceed’ e exceeding 7,000 copies. 


The Pes who will use but one paper in 
Connecticut will select the Hartford Times. An 
appropriation of $500 devoted to a judicious con- 
tract covering a year’s advertising in_ this paper 
will bring better results than twice the amount 
divided among a dozen or two of the of all 
the others —PRINTERS’ INK, Feb. 14, 1 
New York Office, 73 Tribune Buildin ng. 
PERRY LUKENS, JR., 





| Oye Es’ HOME 
h-Class 














GEORGIA. 


T= AMERICUS TIMES-RECORDER — Daily 
Weekly—Official o of Sumter ‘and 

Webster. counties and the City of Ammortous, Ga. 

THE AMERICUS RECORDER ~ Establ 1879. 





THE AMERICUS Timms fetablished 1800" Gonsolt. 7 


dated April 4, 1891. Incorporated January, 1894. 
Attention is called to -  eupertor advantages 
of the TimEs-RECORDER as an advertising me- 
8 ——— in the | center of the richest 
. tural region of metus and in the largest 
city oy Southwestern It has a larger 
circula 


0} 





M Dooly, bec a am and Terrell, and an 
the exception of A Ga., 40 miles ampe p 
— is no other =e: : published in a radius of 
The rates of advertising are oo 
Write for prices. 
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DISTRICT OF COLUMBIA. 


“4 LERT advertisers advertise in KATE FIELD'S 
WASHINGTON, Washington, D 











IDAHO. 


DAHO-~—In its issue of March 2ist Pri 





res 

tion, ‘due er —- = ill be gm. and our corre- 

it will be itled to a year’s subscription 

to Pe < eed Ink in payment for service ren- 
ered 








ILLINOIS. 


Crue in wil its issue of March 28th PRInt- 
/ Eks’ INK will tape an article on the 4 
ject : use to 


“ What vertiser 
reach the aude of Chic: 
are invited from persons w 
————- to pre such an article. If use is 
e ofany article sent in, mse to this 
invitation, due credit will be given, and our cor- 
reupqndens will be a teaed to a year’s subscrip- 
— a to PRINTERS’ InKin payment for service ren- 
le 


LLINOIS—In its issue of April 4th PRINTERS’ 
InK will Faye an article on the subject: 
What papers shall an advertiser use to reach 
the people oF of | Illinois ” Contributions are in- 
vited from persons who deem themselves compe- 








it to prepare such an article. If use is made 
of any article sent ‘= a response to this invita- 
tion, due credit be given, an 
bg will be outitiog toa year’s subscription 
> > ce aaa INK payment for service ren- 
ered. 


INDIAN TERRITORY. 


yp{oian Le ge SS its issue of April llth 
K will publish an article on the 

subject : “ What pei rob tn shall an advertiser use to 
reach the poems’ of Indian Territory!” Contri- 
butions are invited from persons who deem them- 
selves competent to prepare such an article. If 
use is made of any article — in, in response to 
this invitation, due credit ' wil 1 be Tg en, and our 
Or t wi to a year’s sub- 
scription vot F'RINTERS’ INK i. payment for serv- 


ice 
INDIANA. 


E PITOMIST. 
4 




















NDIANA — 


papers a 

reach the people of Indiana?” Contri. 
butions are invi Ee 3 persons who deem 
themselves ise ie ma prepare such an 
article. If use made of any article sent in 
in response to this invitation, due credit will 
be given, and our correspondent will be enti- 
tled toa year’s subscription to PRINTERS’ INK in 
payment for service rendered. 


IOWA. 


JOWA-—In its issue of April 25th Privrers’ 
Ink will publish an article on the sub- 
: “ What shall an advertiser use 





f se! 
this invitation, ny art credit will 
correspondent will be aN eat to a year’s sub- 
———— Lod PRiveane’ InK in payment for serv- 


ice rendered sah 
KENTUCKY. 


2 REEDERS and owners Pa, horses buy goods. 
Bt se KENTUCKY STOCK F. ’ 
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MAINE. 





BANGOR COMMERCIAL 
J. P. Bass & Co., , Publishers, Bangor, Me. 


Pally 9 verage, re, nearly 5,000 copies. 
ly average, over. 14,000 copies, 
the al and a ookiy editions of the CommeEr- 


of both the other a amg) in Bangor combined, 
and only one other paper in as large 
a circulation as the CommEnc MMERCIAL. 





New York Office, 73 Tribune Building. 
PRRRY LUKENS, JR. , Representative. 


MASSACHUSETTS. 


Nee BEDFORD (Mass.) JoURNAL. Daily aver- 
A over 4,000. Go a I when placing 
































periodicals, THE vue 
“rs Ho Hoe nye ek end Lg ILLUSTRA’ 
500,000 copies 
per agate 
For sample 


address F. 
riher ‘perticulars & 108 Reade St., N. Y. 


- COMPARISON s———_ 
18938 the New York EVENING 
contained 25 per cent more cash 

advertising than any other evening 
paper in New York, a visible concession 
to its superior value as an advertising 
medium. 














“ Keep your eye on 
” 
GODEYS 
because the wating TS are getting, 


“= Ph... the. price of 1,”” 
your choice of any 
ical Free.” 


which means—“ Practicall 
American Peri 


NORTH CAROLINA. 


( pet Home,40p. mo. a 
n large, advg rates low. Hamlet,N.C 


OHIO. 


I USKINGUM FARMER for Southeastern Onio. 
4 $5 an inch this year. Zanesville, Vhio 


PENNSYLVANIA. 





























“N ce) advertiser ¢ can — to com the 4 

Will insert your ad free if we 

\[ INNEAPOLIS TIDENDE has the largest cir- cir- 

The Housekeeper, Mingcapelis 
1850. Circulation 33,000. results. 


HORACE pobp, 

go's “ag: — every month. 

z= i culation of any Norwegian-Dan' paper 
Application. PayS Advertisers. 
"RE | HOME CIRCLE, St Loe, Mo, io te bees 





usetts. 
adv, agent, Boston.”—Printers’ Ink, Feb. 14. 
aes ~y “Month, Detroit, Mich. 
S*. PAUL GLOBE, daily, myo »: Sunday i 30, : 
weekl. Eastern 
MISSOURI. 
advertising medium in ti 


MICHIGAN. 
MINNESOTA. 
3,000. 
ple Court, New York, CE. ELLIS, ug 
EROLD DES GLAUBENS, Bt; Lout Louis, Mo. Est. 
copies each month. 50c. per te line Estab- 
fh gn mae per aga’ 





“MEDICAL BRI pL monthly, St. Louis, has 
issue of 30,473 —! guaranteed by 

Amerionn Newspaper Direc r circula- 
tion than any other P ienioal py in the world 


NEW JERSEY. 


THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - = - - 15,500. 
Advertisers find (T PAYS! 


NEW YORK. 
GF NicHoras. 
*[ HE le Roy WY) GAZETTE is a first class 


weekly newspape 
fe Oe. trial lines a in Watertown (N. Y ) 























| he any good business it will pay oo = = THE 
Toe A arocam Xe New Yo 
EWBURGH, N Pop. 25,000. The - 
ALBANY, “anity and semi- weekly JOURN AL 
LBANY, N_Y., TIMES UNION, every even- 





000 edition of the American News; 


Q@CRANTON (Pa.) REPUBLICAN has the largest 
circulation of any Scranton paper. 


Pittaburgh P has the targest circuia- 
tion rating of any RESS. that city, — a 10,964, 
»ARK’S FLORAL MAGAZINE, Libonia, Pa. 
Monthly 100, — proved circulation. Adver- 
tising office, No. 517 Temple Court, New York. 
Cc. E. ELLIS, ahem 
4 Nee ~ WAYNE INDEPENDENT is the only paper 
i esdale, Pa.,to which a guaranteed 
circulation rating will be accorded in_the new 
papee ” Directory 
for 18%, which will appear May ist. The correct- 
ness of the rating is (ema es bya $100 forfeit, 
offered by the publishers of the Directory to any 
person who will show that the circulation of the 
paper is not A age s . The circulation 
accorded, 3,500, is also larger a any other 
paper in the place is credited wit 


RHODE ISLAND. 


NEWS, Providence, R 1., every evening, 
ONE CENT. 10,000 circulation. 











WASHINGTON. 


S EATTLE TELKGRAPH. 
Ny 








Geass E TELEGRAPH, the aang 
Democratic daily north of San Francis 


WISCONSIN. 


COPIES weekly average in 1893 of 
5 a0) EXCELSIOR, Milwaukee, Wis. 
\ TISCONSIN AGRICULTURIST, Racine, Wis 
Largest circulation of any English paper 
in Wisconsin. 











CANADA. 


‘(HE MANITOBAN (Monthly M: 
peg, Man. Circ.,3,116 ; largest. 





pane) ——— 
a line. 








and WEEKLY TIMES reach everybody. 

Favorite Home paper. 

we 00 COPIES were required for the 

Ae, Seon of the April 

numbe: 2 of THE Wortp for 93. Is sure to 

A popular household 

magazine, going only to ‘paid subscribers. For 

particulars address the ag om pl S. H. MOORE 
& CO., 27 Park Place, New York 


CENTRAL AMERICA. 


Pa teens STAR AND HERALD — D. and w.; pub. 

Panama ; est. 1849. Eng. and Span. a 
cover Mexico, Cent. and So America. Cir., 27,000. 
ANDREAS & CO., gen. agents, 52 Broad St., N.Y 
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Sample Copy Editions. 





THE American Medical Publishers’ 
Association, of which Charles Wood 
Fassett, of St. Joseph, Mo., is secre- 
tary, have published revised lists con- 
taining the names of all reputable ad- 
vertisers in the United States and 
Canada who use medical and pharma- 
ceutical publications, It is asserted 
that the list is brought up to date and 
includes many new advertisers, The 
association has also published a com- 
plete list of all publications in the 
United States and Canada that are de- 
voted to medicine, surgery, pharmacy, 
etc. For the purpose of interesting 
all the people named on these lists, and 
securing subscribers for PRINTERS’ 
INK from among them, a sample copy 
of the issue of March 21 will be mailed 
to every person, firm or publication 
named. Advertisements intended for 
that issue should be sent one week in 


Mr. GeorGE D. KING, who lives 
at No. 1134 Dean street, Brooklyn, 
and is in the business of preparing 
most attractive circulars for advertisers 
who think that to advertise by circular 
is wise, has compiled a very complete 
list of the live advertisers doing busi- 
ness in New York City. There are a 
great many such. In numerous cases 
Mr. King gives the name of the mem- 
ber of the firm with whom the adver- 
tising solicitor should confer. The 
list, we believe, contains i: the neigh- 
borhood of 2,000 names. Every one 
of these persons is, or ought to be, a 
reader of PRINTERS’ INK, and for the 
purpose of interesting them, and secur- 
ing subscriptions, a sample copy of 
the issue of Wednesday, March 28, 
will be mailed to every address on the 
list. Advertisements for that issue 
should be sent in one week in advance. 





XS 
aX 


Hotel Editions. © 


The Hotel Red Book, published by the United States Official Hotel Di- 
rectory Company, whose offices are at the Grand Union Hotel, New York, 
contains a list of all the first-class hotels and summer resorts in the United 
States and Canada. The number of these is between fifteen and twenty 
thousand, and every one of them would do well to subscribe to PRINTERS’ INK 
for the instruction of the proprietors in the art of advertising, and to afford 
their guests a weekly intellectual treat, and teach them how to do business 
wisely and profitably after the tour or vacation is over. For the purpose of 
directing attention to the merits of ‘* The Little Schoolmaster in the Art of 
Advertising,” and of obtaining subscriptions thereby, a sample copy of PRINT- 
ERS’ INK will be sent to every one of these first-class hotels and summer re- 
sorts as follows: 

From Alabama to New Jersey, inclusive, the sample copy sent will be of 
the issue of Wednesday, April 4th. 

From New Mexico to Quebec, inclusive, the sample copy sent will be of the 
issue of Wednesday, Aprii 11th. 

Advertisements intended for either issue must be in hand one full week in 
advance. 

Newspaper men, who desire to direct the attention of hotel men to the 
merits of their publications as a medium for summer resort advertisements, 
will do well to avail themselves of these issues of PRINTERS’ INK for placing 
their arguments where the hotel men will see them at the time when they are 
making plans for advertising intended to influence the tourist and the summer 
boarder. For further information, address, 


PRINTERS’ INK, 
10 Spruce Street, New York. 


“< 
“NM 
Ne 

ee 
a 


<< 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


Issued every beng ion 
a Two Deters» Five Conte a “wEo=Z 
Three Dollarsa tundra. No back y pen 

Being p' is always 
m4. ieee ok — pA 
foples tor $15, or a larger number at three dol- 

hundred. 

.~ Except by special assignment, PRINTERS’ 
INK does ro invite pe ee from persons 
bay Fy h the return of w manuscript or 

be paid for their comarivathons. 

GEO. P. ROWELL & CO., 
Eprrors anp PustisHers. 


Orrices: No. 10 Spruce Street. 








NEW YORK, MARCH 14, 1804. 


PRINTERS’ INK’S CIRCULATION. 


Average for last 13 weeks, - 13,323 copies 
Last issue, - - 16,000 copies 





ADVERTISEMENTS are piers to the 
bridge of business success. 


Count up the advertisers who make 
money from their advertising invest- 
ments, and it will be found that they 
almost invariably place their contracts 
through an advertising agency. The 
exceptions are mainly, almost wholly, 
among those advertisers whose annual 
advertising expenditure nearly equals 
the total business influenced by even 
the largest agencies; and it is well 
known that these are very far from se- 
curing the lowest level of net prices. 
Publishers, as a rule, are free to admit 
that on the whole the most liberal net 
prices are paid to them by the great 
advertisers who have their own adver- 
tising departments and place their own 
business without employing middlemen. 

‘**Shall we allow the agent’s com- 
mission to an advertiser who places his 
own advertising and thus becomes his 
own agent?” is a question still much 
discussed among publishers. About 
999 of them out of every 1,000 do so, 
and the other lone integer is perpetu- 
ally wondering what he gains by at- 
tempting to withstand the tide. With- 
out exception, every special agent in 
New York allows the agent’s commis- 
sion to the advertiser who demands it. 
If there is any question of policy in- 
volved it is simply: ‘* Should any com- 
mission be ailowed to anybody?” If 
so, ‘‘then to whom?” If there is a 
question of ethics, it resolves itself 
into, ‘‘ is it better to be honest?” 

Advertisers are of two classes.only— 
those who place their advertisements 
through an advertising agency, and 
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those who do not. If, therefore, a 
publisher decides that he will allow an 
agent’s commission to an advertising 
agent on the business he places, and 
that, when an advertiser acts as his own 
agent, he will also allow him the agent’s 
commission, it amounts to a decision 
to allow the commission to everybody, 
and is equivalent to a horizontal reduc- 
tion of ten, fifteen, or twenty-five per 
cent, according to the rate of commis- 
sion allowed. The publisher, how- 
ever, still keeps open one avenue of 
profit. Some advertisers are so unso- 
phisticated as not to believe themselves 
entitled to be allowed the agent’s com- 
mission, and consequently do not ask 
for it, and because they don’t ask for 
it they don’t get it, and the publisher 
is thereby enriched by the amount of 
the concession not demanded of him. 

This is on the plan of having two 
prices, that used to be common in the 
shops and stores, Some persons sup- 
posing that they were dealing with a 
square house would pay the price asked 
without question. Another, who hap- 
pened to believe the storekeeper a prob- 
able swindler, not only found his belief 
well grounded, but realized a profit 
therefrom. 


A GOOD advertisement, made so con- 
spicuous by display and position that 
no one can fail to see it and absorb its 
statement, is better than a smaller and 
less conspicuous one inserted at less 
cost per issue, and appearing a week 


ora month. A small advertisement is 
sometimes so hidden from sight that a 
reader of the paper may fail to have his 
eye rest on itonceinayear. If adver- 
tisers realized the truth of these asser- 
tions, the business of advertising would 
be revolutionized. 


A CORRESPONDENT of PRINTERS’ 
INK, who recently passed some time 
in Vermont, was assured by intelligent 
observers that the Weekly World is 
fast taking the place that used to be oc- 
cupied by the Weekly Tribune in the 
homes of the New England rural pop- 
ulation. He says that the World can- 
vassers are everywhere, and that as the 
paper is only a dollar a year, the Re- 
publican farmer now takes it and reads 
it. The World is a hard paper to 
compete with. 

CountTrY retailers, though doing a 
good business, can greatly increase it 
by the use of the local paper. 
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THE circulation of the periodical to 
be used should be considered, certainly, 
but none the less the character of that 
circulation. 


A GOOD PIECE OF ADVERTISING 
IN NEW YORK CITY. 


During the past winter one piece of 
advertising has been done in the New 
York City dailies that has been notice- 
ably better done than any other involv- 
ing the same or a smaller expenditure. 
This particular bit of advertising has 
not been the less noticeable because, 
notwithstanding its general excellence, 
there has always been something about 
it that those critical in such matters 
would not fully approve. There has 
been too much black-faced type. The 
space used has generally contained too 
many words. The subject matter of 
the advertising was one that did not 
seem to permit of new or original treat- 
ment. What has appeared excellent, 
however, was the fact that when the 
advertisement was in the paper, every 
eye seemed to take note of it. The 
display might be commonplace but it 
was effective. The illustrations in no 





case exhibited peculiar excellence, but 
they did convey the information that it 


was their office to display. Probably the 
best feature of this advertising has been 
the specially good positions in which 
the announcements have invariably 
appeared. In observing it from day 
to day, PRINTERS’ INK has imbibed the 
following impressions. This particular 
advertiser has an object in view and is 
working toward it with intelligence. 
He has the aid of a good compositor in 
preparing his copy, and the command 
of a pretty liberal supply of display 
type. There is devoted to the prepar- 
ation of copy an unusual amount of care. 
Taking one day with another these an- 
nouncements are made conspicuous by 
a tasteful, well balanced arrangement of 
the matter. The combination of pictures 
and letter press is always judicious, one 
supplementing and helping out the other 
to a proper and even fortunate degree. 
But finally, after all other points of ex- 
cellence have been considered, it has re- 
mained apparent that the best effect of 
all has been dependent to a large de- 
gree upon the specially conspicuous 
positions obtained in the papers. These 
positions have indicated that the person 
in charge knew the possibilities of each 
office, knew what to ask for. Also 
that he knew how to ask for what he 
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wanted in such a way that the adver- 
tising man of the paper would exert 
himself to grant the unusual thing sug- 
gested rather than exercise his power 
to strengthen a first impzession that it 
was contrary toall rules, After saying 
so much, PRINTERS’ INK will wait be- 
fore saying more to see if any of its 
readers, and, if so, how many, will 
recognize the correctness of its criti- 
cisms and be able to name the busi- 
ness, the firm, the advertisement that 
has been referred to in these lines. 


ee 
PATIENCE THAT PAID. 
By Fed Scarboro. 


It’s another shoe store incident—but 
not of the stripe I treated in these 
columns some time ago. , 

This time it’s a bang-up store, 
stocked with shoes equal in every par- 
ticular to the advertising claims, and 
managed by men who memorize the 
substance of the store’s daily ads before 
its doors are opened. 

It was in the evening, about an hour 
to closing time, when a customer wan- 
dered in with ‘‘ chronic crank” written 
on his manner as plain as a pike-staff. 
The manager took him in tow; shoe 
after shoe was tried on—wide toe, nar- 
row toe, cork sole, thin sole, thick sole, 
hand welt, machine welt, gaiter, button, 
lace, all kinds—but to no effect ; some- 
thing wrong with every pair. 

“Hang it! You ought to know 
what I want,” he would say, and 
growl and grumble about the lack of 
common sense in shoe building. 

But the manager kept his temper like 
a saint and affably argued his points, 
notwithstanding the hopelessness of the 
case. 

Finally the cranky customer got up 
and said: ‘‘I’ll go across the street 
to your competitors and find what I 
want, I'll bet.” The manager kept a 
pleasant front and said he was very 
sorry he couldn’t suit him, and bade 
him good night. 

In about twenty minutes the fellow 
came back and said those people over 
the way didn’t use him right—got huffy 
when he complained—and he concluded 
to come back. 

He tried on another pair and was 
suited. In about three days he came 
again and bought a lighter shoe for 
special wear. The following day he 
towed two friends in who bought shoes. 
Was it profitable patience on the part 
of the manager ? 
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GEORGIA. 


(The short essays on how to advertise in a B 


State, now appearing weekly in Printers’ 
Ink, will eveutually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics are 
based upon the last issue of the American 
Newspaper Directory—the issue for 1893]. 

Georgia, with its 58,980 square miles 
of area, is nineteenth of all the States 
and ‘Territories in point of size. Ex- 
cepting Texas only, it is the largest of 
the Southern States. Its population of 
1,837,353 is also greater than that of 
any other Southern State except Texas, 
although the border States of Kentucky 
and Missouri have more—the first a 
very few more and the second nearly 
half as many again. A good illustra- 
tion of comparative density of popu- 
lation may be found in the fact that 
with less than one-seventh of the area 
Massachusetts has nearly 400,000 more 
people. Georgia is the Empire State 
of the South, It publishes 317 papers, 
exceeding in point of numbers all the 
other Southern States, again excepting 
Texas and the two border States, Ken- 
tucky and Missouri, and in point of 
circulation its papers lead every one of 
the strictly Southern States. 

Among its papers 242 appear weekly 
and 25 are issued daily. 

Its principal towns are: 


Atlanta..... evcccce oseseeenes 65,533 
OO SEE ++ 43,189 
Augusta,..... $6esseeveecdoe + 339300 

Dicntegseeses coceseavess 22,746 
Columbus...... C8everecsovese 175303 
SE  dntpiiccncdiodss noses 1639 
EE ie ananenan samesens 8,459 

ivasccssevascrcooeoeses 6,957 
PE teebsdeddcscescoses 6,398 


Atlanta is the newspaper center of 
Georgia, its list occupying three 
columns in the American Newspaper 
Directory, while Augusta and Savan- 
nah follow with half a column for each. 
By count Atlanta puts forth 47 peri- 
odicals of all sorts, Augusta 10 and 
Savannah 10. These statistics tell a 
story of the comparative distributing 
facilities enjoyed by the cities named. 

Outside of Atlanta, the following is 
a complete list of all the publications 
in Georgia printing regularly more 
than a thousand copies each issue : 

EXCEEDING 20,000. 


Athens...... Woman's Work, .,.monthly 
EXCEEDING 7,500. 
Savannah. . News..............weekly 


EXCEEDING 4,000. 
Macon ,.....Telegraph......... d@ly & w’kly 
Savannah . 
Athens..... 


orning News. ....daily 
“Southern Farmer. -monthly 
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ponte. .Georgia eomnen <4 thly 
..Chronicle ..,......,Sunda 

pel Messenger. po 
Dalton......Music Teacher....monthly 
EXCEEDING 2,250. 


Macon ......Evening News..... daily 
dail 





Savannah ...Press............ oe y 

East Point..Plowboy........... weekly 

Tallapoosa. . Journal ............ weekly 2,558 

Columbus.... Enquirer-Sun,....,weekly 

Augusta ....Chronicle.,........ diy & w’kly 
Georgia Baptist....weekly 
Saturday Compa'n..weekly 

Americus... .Times-Recorder .. .weekly 


EXCEEDING 1,000. 
Summerville.Chattooga News...weckly 1,460 
Canton..... -Cherokee Advance.weekly 1,300 
Cedartown ..Standard,....,..... weexly 1,504 
Cuthbert. ... Liberal Enterprise..weekly 1,200 
La Grange..Reporter,...,......weekly 1,360 

Of all the above it-will be noted that 
only two, the Savannah Weekly News 
and Athens Woman's Work, get credit 
for issuing so many as 5,000 copies 
with regularity. 

In Atlanta, however, the following 
are rated as having issues in excess of 
7,000. 


EXCEEDING 75,000. 
Weekly Constitution, 

EXCEEDING 40,000. 
Sunny South.........0. seoccves weekly 

EXCEEDING 20,000. 
Sunday Constitution, 






Southern Farm...........0.+6 semi-monthly 
monthly 
Southern Cultivator and Dixie 
Farmer.... ...monthly 


EXCEEDING 17,500. 
Daily Constitution. 


gee 18,033 
EXCEEDING 12,500. 

Our Home Field.........0. + monthly 

Southore AGent....csccicececes monthly 
EXCEEDING 7,000, 

nr me isimiaaons niateter Nous wt weekly 11,036 

PM: Si cvccnsiceccénsne weckly 
ae, mma Advocate. . weekly 10,853 
| ere . weekly 7,304 


It is stalaiy to be seen by what has 
been set forth above that the advertiser 
who would reach the people of Georgia 
will do well to be liberal in his invest- 
ments with the publishers of Atlanta. 
If he will expend $2,500 ona year’s 
advertising in this State not less than 
$1,500 of it should be placed in Atlanta 
publications. 

The largest daily circulation in the 
State belongs to the Atlanta Fournal, 
It has, in fact, a larger regular issue 
and sale than any other daily published 
at any point south of Washington, 
Louisville, Kansas City, Denver and 
San Francisco. It is the only daily in 
Georgia that furnished the Directory 
with such definite information about its 
circulation as to enable it to guarantee 














the accuracy of its exact figures by the 
usual $100 forfeit. The circulation of 
its weekly is exceeded by that of but 
one other in the State, viz., the Consti- 
tution, 

The weekly Comstitution has by far 
the largest circulation of any weekly 
south of Washington and Louisville. 
The Sunday issue of the Constitution 
is larger than that of any other weekly 
in the State except the weekly Constt- 
tution, 

The advertiser will surely make a 
mistake who fails to note the merits of 
the Wesleyan Christian Advocate,with 
its guaranteed issue of 10,853, and 
Way of Life,a religious weekly print- 
ing a guaranteed edition of 7,304 
average. 

About 40 per cent of the Georgia 
weeklies, or fully half of those pub- 
lished outside of ‘the larger towns and 
cities, are supplied with partly printed 
sheets by a corporation known as the 
Atlanta Newspaper Union, doing 
business at Atlanta. This is a part of 
the system so constantly advertised in 
PRINTERS’ INK under the combination 
name of ‘‘ The Atlantic Coast Lists.” 
It is possible for an advertisement to 
be printed in all of these Georgia 
papers from a single electrotype, and, 
in some cases, the charge made for one 
or two insertions will be found actually 
less than the aggregate of what the 
publishers at the home offices would 
be obliged to demand to cover the mere 
cost of typesetting. ‘This newspaper 
union system exists in greater or less 
perfection in almost every State and 
Territory, and the advertiser who has 
faith in the supposed peculiar efficacy 
of the smaller weekly papers—‘* the 
home papers of the people ”—will 
always do well to inform himself what 
can be done with the managers of the 
‘* Co-operative Lists” or ‘* patent in- 
sides,” as they are called, before at- 
tempting to place contracts with pub- 
lishers at the offices of the papers. 

The advertiser who is in doubt about 
the propriety of spending money in the 
Southern States will find Georgia by 
far the most promising field in which 
to make an experimental trial. It has 
the greatest number of the best people 
to the square mile, as well as more 
square miles than any other Southern 
State except Texas, and is better 
equipped with newspapers for the ad- 
vertiser’s use than any other, if we omit 
from the consideration what are usually 
spoken of as the border States. 


PRINTERS’ INK, 
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It may be noted by the curious that 
four of the nine largest towns in Geor- 
gia begin with the initial A, while B 
and C have each one, leaving but three 
others for the rest of the alphabet. In 
California places of importance are 
largely catalogued under the initial S. 


SECOND-CLASS MAIL MATTER. 


Some one is using the envelope of 
the National Printer—Journalist, 175 
Monroe street, Chicago, for inclosing 
the circular printed below. It appears 
to be intended that the recipient shall 
fill out the blanks by adding his post- 
office address, the date, the name of 
the Congressman from his own district, 
and, after adding his signature as well, 
shall dispatch the document to his 
Congressman, to exert such influence 
as it may. The copy addressed to 
PRINTERS’ INK comes in an envelope 
postmarked Chicago, March 4th, 
12.30 p. m.: 

PORE QIN. 00stanstgnerseesins 
BOB ivnceseccesscesnes see oo MM. C. 

My Dear ConGreEssMAN: During the fiscal 
year ended June 30, 1893, there was carried 
in the mails 255,634,213 pounds of second- 
class mail matter, on which postage was paid 
at the rate of one cent per pound. Many ex- 
perts estimate the cost of handling and trans- 
porting this character of mail at 10 cents per 

und, while none place it at less than eight, 
ff that is true, then the loss sustained by the 
Post - Office Department amounted to 
$17,894,401.91, a sum of money that is suf- 
ficiently large to cause a halt in its further 
expenditure. 

cond-class matter embraces newspapers, 
magazines, trade papers, story papers, novel- 
eites, advertising sheets and an endless ton- 
nage of literary rubbish sailing under the 
name of art, historical and educational ‘* port- 
folios.”” 

The bulk of second-class matter emanates 
from the large cities. New York furnished 
last year 60,914,149 pounds; Chicago, 34,077,- 
601; Boston, 16,136,860; Philadelphia, 13,003,- 

18, and St. Louis, 12,515,182. The gain in 
ew York over 1892 was Over 17 per cent; 
in Chicayo, 24; St. Louis, 23; Boston, 13, 
and Philadelphia, The new publications 
started last year and entered as second-class 
matter reached the enormous number of 





"Putting these facts together, it is plain to 
beseen that almost the entire machinery of 
our postal system is being placed at the dis- 
posal of the press, and that unless something 
is done to remedy the evil the efficiency of 
the service will be greatly crippled if not per- 
manently injured, 

ou have removed the bounty on sugar, 
and it is a cardinal democratic principle to 
sustain no enterprise, however worthy, at the 
expense of the national treasury, and yet you 
go on, year after year, donating untold mill- 
ions of dollars to the publishing interests of 
the United States by carrying its product in 
the mails at a rate of postage so low that it 
cannot be regarded other than as an out and 
out gift. We are aware that it is being done 
in the name of “ education,”’ “ progress,’’ the 
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** spread of intelligence” and all that sort of 
humbugygery, but it is time that the farce 
should cease and the printing industry stand 
upon its own merits the same as all others 
where capital is invested and labor employed. 
You propose to tackle the tariff right and 
left, regardless of its influence upon industri 
pursuits; but while you are so bold in that 
direction, why, in the name of common sense, 
don’t you make a slash at the privileges ac- 
corded second class mail matter and cut off a 
useless expenditure now rapid] i 





PRINTERS’ INK. 


AND WHY NOT? 


Axpany, March 2.—Just before the senate 
was called to order this morning a young wom- 
an who had been sitting on one of the settees 
at the side of the chamber walked down the 
aisle and took her seat at the desk which 
stands in the very center of thecircle of sena- 
torial desks, Slie wore a neatly fitting dark 
blue dress, with the fashionable large sleeves, 
a black hat with black feather and a bit. of 





$20,000,000 a year? From the last that the 
rate on this rubbish is but one cent a pound, 
while it is eight on school books, no further 
argument is needed to show the falsity of the 
claim that it is done to promote ‘* education "’ 
among the masses, 

We are infurmed by those who know that 
the abuses that have sprung up under the 
privileges accorded second-class matter are 
positively frightful, aud yet Congress seems 
unable or unwilling to provide a remedy. 

Almost all the daily papers in the larger 
cities have gouve into the business of selling 
paper-covered novels, World’s Fair and an 
endless variety of other “ purtfolios.”’ | rint- 
ing presses in New York, Chicago and St. 
Louis are running night and day to fill the 
orders for these publications, of which 
have been granted the privilege of second- 
class matter, andat the present rate of prog- 
ress the tonnage of this stuff will exceed 
200.000,000 pounis before June 30, 1894, and 
plunge the ee so deep intothe mire 
of deficiency that it will stagger Congress to 
raise the funds to liquidate it. Aud yet these 
same fellows who are running these ‘side 
lines” are all opposed to one-cent letier post- 
age until the Post-Office Department shall 
have become self-sustaining! How generous 
and noble and self-sacrificing they are in the 
interest of the nationa: treasury! One would 
think that they were engaged in their busi- 
ness entirely in the interest of the human 
race instead of ** for revenue only.” 

We do not want the privileges accorded 
country weekly papers to be interfered with, 
as they area positive and distinct benefit to 
the communities where published, but we do 
hope that Congress will have sufficient cour- 
age to pass a bill to raise the rate on all other 
second-class matter to eight cents per pound. 

The time is rapidly coming when it will be 
as good as political suicide for any member to 


oppose this needed legislation, and it cannot B 


come too soon. 

You are respectfully requested to state your 
position upon this question, not in ambiguous 
terms, but in an honest, straightforward 
manner, 

Ps bndscsvachivevecccvesss<e 
317 ANSWERS. 
Brooxtyn, March 1, 1894. 
Publishers Printers’ Ink: 

Please insert the inclosed ad one time under 
head of ‘* Advertisement Constructors.”’ In- 
closed find $2 to pay for same. 

It may interest you to know that from my 
ads in Printers’ Ink, of Feb. 7 and 14, cost- 
ing me $3, I received 317 answers. They 
came from nearly every State and two from 
England, One green goods man was among 
the number. From these sources I have se- 
cured many new customers. The cash re- 
ceipts directly traceable to these ads have far 
exceeded expectations. I never expect again 


to invest $3 more profitably. 
Very truly yours, 
Bext M, Mosss, 
Advertisement Writer. 


fur tr ig. She carried a little morocco 
case, which she opened as soon as she had 
taken her seat at the desk, revealing a dozen 
perfectly sharpened lead pencils, When 
the senate opened she took one of these. 
Then, resting her head on one hand, she made 
shorthand notes of the entire proceedings 
without the lcast sign of embarrassment or un- 
easiness, which might naturally be pardoned 
in any young woman whu recognized that she 
was the first woman to act as the official sten- 
ographer of the New York Senate, The lady 
is Miss Mabel Randolph. She isan instructor 
in stenography at Havana,—N. Y. 7imes. 
Women do this sort of work better 
than men. The woman stenographer 
is as correct, as rapid, more attentive 
to business, and as capable of hard 
work and long hours, About the best 
thing that has happened for the busi- 
ness office in this generation is the in- 
troduction of the woman typewriter 
and stenographer. It has opened a 
new field for women workers, and has 
made them more independent, more 
self-respecting. ‘hey have lost noth- 
ing by the change, and by their pres- 
ence offices have become more orderly, 
tidy, quiet, even more business-like. 


seiiancasceschiiltiale cid 

FRENCH TERMS IN THE PAPER TRADE. 
As there are many French terms for various 

papers not generally understood, it would be 

useful to give to our readers here a definition 

of some kinds: 

Autographique....Transfer paper used in 


lithography. 

Brouillard......... Blotting paper. 

SEE ee. Whity brown or coarse 

pre 

eee Blotting paper. 

Calquer or a de 

Calquer............ Tracing paper or vegetable 
paper. 

re P.uper mostly for printing, 
44x56 centimetres. 

Pe ctibatierseduad .-Waxed paper. 

SSS Sized paper. 

Collombier.........00¢ Paper 46x5. centimetres. 

COIR cc cectess Machine or endless paper 
on rolls, 

GR sic cvcwence Post or demy paper, 44x56 
certimetres. 

Couronne.........- Crown, 37x44 centimetres, 

Demoiselle........ Curling paper. 

a Drawing paper. 

eee: Black edged or mourning 
paper. 

Dore surtranche.. .Gilt edged. 

TS EES Scholastic paper. 

PERG ctocancnsat Writing paper. 

EI Paper 43x53 centimetres. 

Emballage ....... -Packing or wrapping pa- 

r. 
Fantaisee.......... foow paper. 














Gargousses........Cartridge paper. 

Gondronne........Tarred paper. 

Grand Eagle,.....Paper peat centimetres. 

Imprimer. ......... Printing pa 

Impermeable., “" Waterproo! pager, 
aspe... Marbled. 


..Super-royal or large size 
for printing, 52x68 centi- 
a bearing letters 


esus, 


. ist or silk paper. 


SR eo 
aroquin,. ....[mitation morocco paper 
pressed between bronze 
cylinders. 
Ministre ..-.See Verge. 
Mort or Libre. . . Unstamped paper. 


Straw paper, 
.-Curling paper, or demoi- 
selle, 


Paille. 





Pelure .....:- .-... Thin or foreign post-note 
a 
Porcelaine..... .-.-Enameled paper. 
ot..........0......Paper 31x40 centimetres, 
Raisin ............Fine paper for best work, 


50x56 centimetres ; it bears 
water mark of a bunch of 


grapes. 
Raisin grand.. a and made for 
per ty 
ES 500s cceses Test ati, dyed 
with Law me colors. 
eer ee Ruled paper. 
| ORE Trimmed paper. 
Sable or Verre..... Sand paper. 
_ ..Hot pressed paper, 
Serpente Tissue, or fine, thin, trans- 





parent! paper; so called 
cause it has.a serpent as 
a water mark ; white, used 
to cover engravings ; col- 
—_ to form artificial fow- 


Stained paper hangings. 

Large-sized paper, 34x44 
centimetres ; chiefly used 
= official work, petitions, 





Tontesse orVecloute. Flock papers, 

Velin ove or vellum paper, 

We ipriteesocsees Hand-made paper marked 
with lines of the frame, 
horizontal and vertical, the 
the former being called 
vergeures, 


Tue farmer plants his seed, and while he is 
sleeping his corn and potatoes are growing. 
So with advertising. hile you are sleeping 
or eating or conversing with one of your cus- 
tomers your advertisement is being read by 
hundreds and thousands of persons who never 
saw you or heard of your business, and never 
would had it not been for your advertisement. 
—Holyoke (Mass.) Free l'ress. 


—_—_—__ ++ —____ 

Hell is full of newspaper men who killed 
themselves blowing for some little one-horse 
town, and that, too, without enough support 
to fatten a grasshopper. We've decided that 
it’sa sin to lie, anyway, and in the future 
we'll be found telling the truth.—Garrison 
( Texas) Signal. 











THe Spy, of Worcester, Mass., was estab- 
lished in 1770, and the Eastern Argus, of 
Portland, Me., in 1802. 


i 
THe New York Daily /’0st was established 
in 1801. 


eo 
Tue Daily Volks-Zeitung, of St. 


Paul, 





Minn., inserts no advertisements inits Sunday 
issue, 





PRINTERS’ 





INK. 


G. G., OF GALESBURG. 
Gacessur«, Ill., Feb. 23, 1894. 
Editor of Pxixters’ Ink: 

Here is a novelty in advertising, I think. I 
have used it two or three times on different 
papers and found it attracted attention and 
caused much comment, and when an ad does 
that you may be sure it will do the balance of 
the work cut out for it. 1 was doing the 
hustling ou asmall lowa weekly some time 
ago, and one of the local druggists, a good 
advertiser, was bewailing to me ove da eo 
lack of something new. It happened t 
fight was on in the town at that time over be 
appointment of postmaster. Everybody was 
excited, petitions were circulating and ambi- 
tious politicians were hustling for indorse- 
ments, I asked the ~ t to let me try an 
idea. He agreed, and | had printed that 
afternoon on several thousand slips, with a 24- 
line wood letter, the tollowing: 

WHO IS THE MAN? 

I got boys to go with me that night after 
the city was asleep, and we papered the sicle- 
walks and doorsteps with the query. In the 
morning there was an anxious look on ever 
man's face as he came uptown and found this 
question staring at him at ev rc! step. When 
the weekly paper was issued that afternoon, 
with the same interrogatory, occupying fifty 
scattered lines on its editorial and local pages 
the mystery grew intensely interesting, an 
that day and night and for a week following 
it was discussed in the grocery, the post-office 
and on the street, and many t theories were ad- 
vanced as to the meaning of the line. The 
majority gave it a political bearing and were 
busy explaining its true meaning when the 
following week's issue of the paper dispelled 
all doubt, by the druggist displa)ing a full 
page ad headed, ** Whois the man, woman or 
child,” etc. It was catchy, aud I was told by 
the advertiser that it paid. G. G. 

oe eo 

Loca newspapers are primarily written for 
local readers. ‘his does not necessarily make 
them worthless for readers at a distance. In 
fact, they are of the greatest value to any one 
who would become thoroughly acquainted 
with a distant and unfamiliar locality.—2, L. 
Curran. 
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NEW TRADE PAPERS. 
Whenever a new paper starts 
They bore us for an ad, 
And say our well-known name imparts 
Prestige not elsewhere had. 


But one thing that we don’t admire 
In publications vew— 
Sometimes the newspapers expire 
Before the contracts do, 
—Bicycling World. 





A few terse sentences will be read and re- 
ceived betterthan crowded space.—H. Senior, 


TEACHER—What is space ? 
Editor’s Son—A dollar a line.— Ex, 





Displayed Advertisements 
50 cents a line ; $100 a puge; 25 per cent 
extra Sor specified position—if gravted. 
Must be handed in one week in advance. 


me Mechanical Engra Photo ar 
Siro pe Eng. Co.,7 New Cham a A st., 


100,000 GIRCULARS 


Send for Samples. 


$30.00. file i 
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BEST 
NALF-TONE 
PORTRAIT, 


eat = D150 


CHICAGO PHOTO ENG. CO., 18 Madison. 
RAPID ADDRESSINC. 





only authentic Trade Lists, Envelo: and 
Wrappers addressed in a , eet by ponent ery. 
teed lutely correct. r par- 


ames guaran’ abso! 

ticulars address F. D. BELKNAP, Prest., sie 316 

Broadway, New York City. 

CHURCHES! HOSPITALS 

AND SOCIETIESI!! 
in need of money can raise gmouss ty 
means of our patent Goin Mailing ‘Card. 
Send for free sample and compre! 
planto ALVORD & CO., Detroit, Mich. 








Fre ng. h ty 4 


PRINTERS’ INK. 


$100 
PER PAGE 


9 for both 
Peterson’s. | maswizes. 
F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 


Arthur’s 





= Deadly Parallel! 








‘ooD wi 
SHELVING SHELVING 
light, . 
s graceful, 
Absolute 
TT TTT bors ver-| clean, 
Ljijgilt 5 ‘ Harbors no ver- 
Occupies space, Admits light, 
ovokes pro -| Util a pasate, 
ty. Prom 
Chretianity. 


— Pope Rack Co., St. Louis. Mo. 





a | 
Dew FRENCH a 
ADS. i, 


Fronsh 
— 


1500? be tap inane Stree 
Montreal, Canada. 


THE CRYSTAL 
PAPER WEIGHT 
Advertising 

Clock. 

Write for prices. 

BAIRD 


CLOCK CO., 
Plattebure, 

















Portfolio of 
Great Paintings 


In the Original Oil Colors. 


Send this Coupon and 10 cts. for 
Part 1 and particulars. Each part 
contains five paintings on heavy 
enameled paper. Do as others are 








doing—double your circulation. 
Address 


HENRY NEIL, 
118 South 7th St., Philadelphia, Pa. 

















NEWS INKS. 


BEST IN THE WORLD: WARRANTED. 
I want orders accompanied by a check 
in full payment—not otherwise. 


Goods delivered free at any railroad or 
steamboat in N. Y. City. 





500-pound Barrel at 4c.. $20 00 
250-pound Barrel at 444c. 11 25 
100-pound Keg at 5c., 5 00 
50-pound Keg at 5}<c., 275 
25-pound Keg at 6c., 1 50 





Check with Order—every time. 





Send copy of paper and tell kind of 
press used and temperature of press- 
room. 

Satisfaction Guaranteed, 
ADDRESS 
WM. JOHNSTON, 
FOREMAN PRINTERS’ INK PRESS, 
10 Spruce STREET, 
New York. 

















Perfecting 





WILL PRINT, PERFECT, 
PASTE AND FOLD 8 TO 10,000 


160 William Street, New York. 


THE “NEW MODEL” WEB 





PRESS. 


CAMPBELL PRINTING PRESS AND MFG. COMPANY, 








Newspaper 





FOUR OR EIGHT-PAGE 
PAPERS PER HOUR. 





884 Dearborn Street, Chicago. 
—_—_J 






























QuOnOnsnenoenenOnOKene 
FOR the Homes & 
of the residents of Wisconsin, ° 
Minnesota and the Dakotas @ 

" az 

The Weekly Wisconsin 2 
: 

is especially gotton out —de- @ 
voted to literature and other Mf 
matter of home interest; S 
IN the Homes HY 
of 30,000 residents of Wiscon- 4 
sin, Minnesota and the Dakotas Mf 


, 


The Weekly Wisconsin 


goes with clock-like regularity. 
As an advertising medium it is 
without a peer ! 
THE EVENING WISCONSIN CO. 
MILWAUKEE, WISCONSIN. 
Eastern Representative: 
CHARLES H. EDDY, 
10 Spruce St., New York. 








PRINTERS’ INK. 
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AFTER DINNER. 

















Big dinner last night? 

It was, indeed. 

Plenty to drink, too? 
Well, I should say so. 
Headache in consequence ? 
Oh, no! 

How do you manage it? 


Ripans e Tabule. 
Will that do it? 
Every time. 





ILLUSTRATED SUN, 


PUBLISHED SATURDAY. 


Guaranteed Circulation, 80,000. 





SUNDAY SUN, 


PUBLISHED SUNDAY. 


Guaranteed Circulation, 20,000. 


DETROIT, MICH. 


The ILLUSTRATED SUN was established in 1885, but is not well known to 
advertisers, the publishers having determined at the outset not to insert adver- 
‘tisements until the circulation warranted them in asking such prices as would pay 





both advertiser and publisher. 


Its circulation is now over 80,000 copies, which 


means that it is read by over 400,000 people, and new agents are being appointed 


every week. 


The SUNDAY SUN has a circulation of 20,000 in Detroit and throughout 


Michigan. 


Our books and press rooms are always open to inspection. List of agencies 


forwarded on application. 





WINTER & BAKER, Publishers. 





S. S. VREELAND, 
Manager Eastern Office, 


FOR SAMPLE COPIES AND ADVERTISING RATES ADDRESS, 









150 Nassau Street, 
New YORK. 
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3WHO WRITES THEM? 


I can probably make your advertising more effective—make it 
pay better. I do not know of anybody who is any better pre- 
pared to do it thanl am. Ido not know of anybody who does 
better work. My prices are higher than some—not so high as 
others. They are getting higher. The busier | am the higher 
they get. I’m pretty busy now. You might write to me about 
it, though—that won’t cost anything. 


CHARLES AUSTIN BATES,"**xew' vor.” 


“Ads that sell goods.” 
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THE TOLEDO BLADE. 


I there any possible way by which Toledo and Northwestern Ohio 





can be as well and cheaply covered except by use of the TOLEDO 
DaILy BLADE? Advertisers and Agents will do well to con- 
sider this question. The DaiLy BLADE has a larger circulation than 
all other dailies of Toledo combined. 
The Weekly edition of the BLADE leads all general weeklies in cir- 
culation and influence. For advertising rates in either edition, address 


THE BLADE, TOLEDO, O. 
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ATTRACTIVE 





‘Printing’ 


THAT IS THE KIND YOU WANT; 
THAT IS THE KIND WE DO; 
THAT IS THE KIND THAT PAYS. 





While we do not claim to excel in all kinds of 
first-class printing (though we flatter ourselves 
that we can hold our own), 


© WE DO CLAIM that we have unsurpassed facilities for 








getting up attractive advertisements. 


WM. JOHNSTON, 
MGR. PRINTERS’ INK PRESS, 10 SPRUCE ST., NEW YORK. 


Avoress 


ORO RORO ROO AO 
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An Unpopular Newspaper. 


THE NEW YORK TIMES 


Unpopular with ay who feed upon fakes and unclean things. 

Unpopular with law breakers and law makers who are untrue to 
their trusts. 

Unpopular with people who have great heads with mighty little in 
them, but 


POPULAR ALWAYS 


As a Home Newspaper; for it is cleanly in all things, and thousands 

of Families daily pay tribute to its worth. 

The reliability of its news has passed into a proverb in the news- 
aper world. 

This world is becoming better, in spite of the fakir and the bomb- 

thrower, and among those who contribute to its betterment the 

circulation of The New York Times is steadily gaining. 


THE NEW YORK WEEKLY TIMES 


Is fully as unpopular as The Daily Times, and for the same reasons, 
but in its own field it is equally as good a newspaper. 

It breaks rules regularly—column rules, for instance—and it dis- 
plays ads and prints cuts without extra charge. Among the valu- 
able advertising mediums of the day it is forging to the front. 


SEND FOR OUR NEW SPECIMEN BOOK AND CARD RATES. 


PRINTING HOUSE SQUARE, - = NEW YORK CITY, N.Y. 
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™ : , . PUBLISHED 
mnce_as-cenrsren vee MARCH 1894 reoniittenti. 
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Haven’t seen ComrortT lately send for a copy and examine its great improvements in mat- 
ter and make-up. You will then understand why it has the largest circulation in America 
and why it is prized in a million and a quarter homes. 

Here is the way advertisers speak of it : 

We have found ComFort one of the most profitable publications we have used, and only 
wish there were more mediums equally good.— Bryant & Stratton, Correspondence College, 


‘e consider ComFortT one of our best mediums. It paid us nicely, hence we increased 
our = , Hazard & Co., Cycles, Peoria, Iu. 

though my little card appeared but once, the inquiries and dollars keep ommins right 
along. My advertisement not caly proved a good investment, but Comrort yields cash 
returns all the y round.—C. H. Hasti: Publishe 











ear 8, r, nn, Mass. 
Space of agents or of us. THE GaNNerr & Morse Concern, Publishers; Home Office, 
Augusta, Me.; Boston Office, John Hancock Building; New York Office, Tribune ding. 
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Local 
Papers. 


CHICAGO NEWSPAPER UNION LIST. 
390 Papers. Published in Illinois, lowa, Michigan, 
Wisconsin, Indiana and Missouri. 


FORT WAYNE NEWSPAPER UNION LIST. 


163 Papers. 
Published in Indiana, Ohio and Michigan. 
SIOUX CITY NEWSPAPER UNION LIST. 


191 Papers. 

Published in Iowa, South Dakota and Nebraska. 
STANDARD NEWSPAPER UNION LIST. 
108 Papers. 

Published in Illinois. 
MILWAUKEE NEWSPAPER UNION LIST. 

apers. 
Published in Wisconsin. 
WISCONSIN a oa UNION LIST. 


55 Papers. 
Published in Wisconsin. 
INDIANA NEWSPAPER UNION LIST. 

NAB ‘apers. 
ES Published principally in Indiana. 
Nias SIOUX CITY INDEPENDENT UNION LIST. 
237g 164 Papers. 

Published in Iowa, South Dakota and Nebraska. 

NEBRASKA NEWSPAPER UNION LIST. 


90 Papers. 
Published principally in Nebraska. 


Total, 1353 Papers. 


Our Lists can be used separately or together, 
as advertisers desire, but single Lists cannot be 
subdivided. 

Only one electrotype required for the nine 
Lists. 

For catalogue and advertising rates, address 

CHICAGO NEWSPAPER UNION. 

“<y Main Office: Nos. 87 to 93 So. Jefferson St., Chicago. 4 

» Eastern Office: No. 10 Spruce St. (2d floor), New York. | 
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Largest Circulation 


Denver wren: 


Pacific Coast 


Daily 


The Only Paper in the 

Rocky Mountain Country 4 

that has a Record for the } I it CS 
Past Six Months of a 

Guaranteed Circulation of OVER 


21,000 Copies, Daily! 


3% 


The Best Evening Daily between 
the Rockies and San Francisco. 


% 


If you are not ADVERTISING in THE TIMES you are 
not reaching the best and largest class of 
Colorado newspaper readers. 


3% 


FOR SAMPLE COPIES AND ADVERTISING RATES ADDRESS, 


S. S. VREELAND, 150 Nassau Street, 


Eastern Agent, NEw YORK. 





416 
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COLORADO, 1893: 
Agricultural and Live Stock, $56,900,000.00 
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COLORADO, 1893: 


797,890.00 


~ 











AN ADVERTISEMENT 


INTHE SUN Pays 











THE CoLORADO SUN 


AFLERNOON—SUNDAY—WEEELY. 


CIRCULATION: 


Colorado Evening Sun, 13,000. 
Colorado Sanday Sun, 13,500. 


Advertising Rates 6c. per Agate Line. 
DISCOUNT ON ANNUAL CONTRACTS. 


Publish each bay nearly double the number 
of “‘Want” Ads run by any other Denver 
=. A sure index of greatest local popu- 
ar’ 
Only afternoon news: pes - | Denver pub- 
lishing a ee morning od 
Typographica: aay Ss ts in —~ vot the hand- 
somest papers Country, giving special 
— to attractive disp: of advertise- 


nts. 
“Sebecription Price, 50cents a month includ- 
ing big Sunday issue. 


THE WEEKLY SUN. 














RECORD 
FOR PAST 3 MOS. 


Seeeceseseooe 

















Rate: TEN CENTS per Line. 
NO DISCOUNT FOR TIME OR SPACE. 


No other newspaper claims one-fifth the cir- 
culation of the WEEKLY Sun, which has more 
than four times the = circulation of 
the other three Denver pape! 

NLY BIG WEEKLY IN THE iz Rocky Movunt- 
AIN COUNTRY. 


For Sample Copies, Space, etc., address, 
THOS. D. TAYLOR, 
MANAGER EASTERN OFFICE, 
Tribune Building, New York City. | 
| 
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COLORADO, 1898: 


Circulation Product Weekly Sun, 25,000 
Copies Each Week. 
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GAINS! 


“THE ITEM?" 


GROWS STEADILY IN CIRCULATION. 











YEARLY AVERAGE: 
a eee ee eae 





Weekly Item, 1892, oe 53:753 

Average Cain, 11,132 
pvemng Item, 1895... ..-< sw & 2.2 1s SO 
Evening Item, 1892, . . 186,767 


Average Gain, 679 
Somer Gems eee, le Ue ee 
Sunday Item, 1892, ae ae . 192,363 
Average Gain, 20,945 
DAILY, 8 Pages, ONE CENT. 

SUNDAY, 16 Pages, ONE CENT. 


“+ 








Forty-one Wholesale Rapid Delivery Wagons owned 
and run by THE PHILADELPHIA Item, from their Fifty- 
thousand Dollar ($50,000) Stable. 


Presesesesosoors 


Five Hoe Quadruple Presses. 
Fifteen Mergenthaler Type-setting Machines. 





S. C. BECKWITH, 


SOLE AGENT FOREIGN ADVERTISING, 


48 Tribune Building, New York. 509 ‘‘ The Rookery,” Chicago. 
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ABSOLUTELY |QELIABLE. 


The Preface of the next issue of the “‘ American 
Newspaper Directcry” will announce: 


I 


Circulation ratings accorded in this book represent the 
average issue of the publication for the year preceding the date 
of the report. Practically they represent the average issue for 
the year 1893. Ratings stated in figures, or by letters followed 
by one asterisk, are, in all cases, based upon a report furnished 
by the publisher. SUCH RATINGS ARE ABSOLUTELY 
RELIABLE. The publishers of the American Newspaper 
Directory will pay a reward of $too for each and every case 
where it shall be proved that a paper rated in figures, or by a 
letter followed by one asterisk, was not entitled to the rating 
accorded. 

2 


To be correctly rated in the American Newspaper Directory, 
it is only necessary for a publisher to know what his edition has 
been for a year preceding the date of his report, be willing to 
set forth the facts as they were, date the statement and sign it 
with a pen. Every such report, delivered to the publishers of 
the American Newspaper Directory, is accepted, believed and 
the paper rated in accordance. A reward of $25 is at the 
service of any and every publisher who proves that he handed 
in such a report, and that it was not believed, accepted and his 
paper accorded the circulation rating established by the state- 
ment. 





The next issue of the “American Newspaper Di- 
rectory” will be ready for delivery to subscribers 
April 3oth. 


Subscription Price, Five Dollars. 





GEO. P. ROWELL & CO., PUBLISHERs, 
10 Spruce Street, New York. 
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TO NEWSPAPER /\[EN. 


It is now too late for you to have an advertisement appear in the body of 
the American Newspaper Directory for 1894 among the catalogue descriptions. 
It is, however, still possible to have one appear in PART II., where all the 
papers are recapitulated for an alphabetical arrangement by counties. 

If you look at your Directory for 1893 (if you have a copy) and turn to 
page 863, and then turn over page by page, and State by State, to page 1,017, 
you will understand what we mean. 

If you have no copy of the Directory for 1893, we will send you one free, 
by express, or we will send it by mail if you forward 44 cents to pay the post- 
age, provided your application comes in before the surplus edition is ex- 
hausted. 

Your advertisement can appear on the same page or opposite the one 
where your paper is catalogued under the alphabetical arrangement by counties, 
Space of one-quarter page, with a border around it, costs $50. Without the 
specification as to position the price will be $25. A position right in among 
the catalogue list, by counties, is secured in any event. 

The editor of the Directory will make up your advertisement if you in- 
struct him to do so, but there is now no time for submitting a proof. 

An order to be in time should be sent by return mail, but an order that is 
too late, if from Alabama, might still be in time if from Wisconsin, because the 
book goes to press by alphabetical order of States. 


YOUR ()PPORTUNITY. 


Ninety per cent of the general advertising is done by one-tenth of the 
papers. : 

To get a share of the foreign advertising given out, your paper must pos- 
sess some conspicuous merit ; and to possess the merit will not bring the ad- 
vertising unless you cause the advertiser to know the name of YOUR paper 
and the fact that it does possess the merit claimed. 

All foreign advertisers use the American Newspaper Directory. 

No advertisement in the American Newspaper Directory for 1894 can fail 
to be seen ; because they are not massed, but appear right in among the read- 
ing matter. 


SHALL THE OPPORTUNITY BE LOST? 


IT WILL BE, UNLESS YOU RESPOND AT ONCE. 








ADDRESS, 


GEO. P. ROWELL & CO., PUBLIsHERs, 
10 Spruce Street, New York. 
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Two Morals 


Go With This: 
JOHN SH ALLOW was sick. He was parsimonious, and 


sent for a young physician whose fees 
and practice were both small. This inexperienced doctor 
treated John for bilious fever when he had cholera, and 


JOHN DIED 
WILLIAM WISE w2s sick with the same disease as 


John. William called in an experi- 
enced practitioner whose charges were a little higher than 
the young doctor’s. The trained physician knew cholera 
when he saw it and knew how to treat it, and " 


WILLIAM GOT WELL 














MoraL—/t costs less to die than to live. 


GEORGE SIMPLE 524 something to sell and he wanted 


to let the people know it. He placed 
an order with an agency with little experience—one that was 
biased in favor of papers in which they owned space—and 


GEORGE FAILED 


HENRY SHREWD like many others, enlisted the serv- 

” ices of The Geo. P. Rowell Adver- 
tising Co. in giving publicity to his wares. His advertise- 
ment was placed before the very people he wanted to reach, 


and, like hundreds of others, HENRY GOT THERE 


MoraL—Success is a little more expensive than failure. 














IF YOU WISH TO ADVERTISE ANYTHING 
ANYWHERE AT ANY TIME, WRITE TO 


The Geo. P. Rowell Advertising Co., 


NEWSPAPER AND MAGAZINE ADVERTISING, 
' 10 SPRUCE ST., NEW YORK, 








